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1. MOACHUTEJIBHASA 3AIIMCKA

1.1. lean 1 3224y TUCHHUILIHHDBI
HucuumuinHa «IlepeBon mpodeccuoHanbHBIX TEKCTOBY, SBISETCA 00s3aTebHOM YacThio OJoKa
y4eOHOro IjIaHa IO HampasiieHuto noarotoBku 42.03.01 - «Pekmama u cBsA3M ¢
OOIIIECTBEHHOCThIO, ~ HampaBieHHOCTU: «COBpeMEHHbIE KOMMYHHUKAllMM M  peKjamay.
JlucuuiuinHa peanu3yercs Ha (pakyibTeTe peKiiaMbl U CBSI3€i ¢ 0OIIEeCTBEHHOCThIO Kadeapoil
MHOCTPAHHBIX S3bIKOB.

[Iporpamma aucuumuebsl  «IlepeBox mpodeccHOHATBHBIX TEKCTOB» COCTaBICHAa B
cootBeTcTBUH ¢ TpeboBanusimu ®I'OC BO

Lesablo Kypca sBISIETCS OBNAJCHUE CTYJEHTaMU HEOOXOAUMBIM U JIOCTaTOYHBIM YPOBHEM

MHOSA3BIYHOM KOMMYHHMKATHBHOM KOMIIETEHIIMH JUIsI PEUIEHUs COLMAIbHO-KOMMYHHMKATHBHBIX
3aJjad B PA3NUYHBIX 00JacTAX NpoPecCHOHAIBbHOM W HayyHOW cdep AedaTenbHOCTH,
KOMMYHHKAIMH B YCTHON ¥ MMCbMEHHOM (hopMax Ha PyCCKOM U MHOCTPAHHOM f3bIKaX, a TaKXkKe
IS TajbHENIero caMooOpa3oBaHus, 4To mpernonaraeT GOpMUpOBaHHE BCECTOPOHHE Pa3BUTOM
JMYHOCTH, CIOCOOHON OTBEYATh HA BBI30BBI COBPEMEHHOI'O OOLIECTBA U UCIOIB30BAaTh 3HAHMS,
YMEHUS ¥ HaBbIKH, MTOJyYSHHbIE B X07e 00yUeHHsI.

OOpa3zoBarenbHas 1€7b NPEANOIaraeT N3y4eHHe MHOCTPAHHOIO S3bIKa HE Kak
JMHTBUCTUYECKONW CHUCTEMBI, a KaK CpEeICTBa MEXKYJIbTYpHOIO OOLICHHS M HWHCTPYMEHTA
MIO3HAHUS KYJbTYpPbI ONPEEICHHON HAllMOHAIBHOM OOIIHOCTH, B TOM YHCJIE JIUHTBOKYJIBTYPBHI.
[IpuoOmieHne K »JIEMEHTaM 3TOH KyJIbTypbl paccMaTpUBaeTCsl Kak 00s3aTelbHOE YCJIOBUE
YCHEUIHbIX HEMOCPEICTBEHHBIX M  OINOCPEJOBAHHBIX PEYEBBIX MPO(PECCHOHANBHBIX U
JMYHOCTHBIX KOHTAKTOB C MPEICTABUTEISIMUA JAHHON KYJIBTYPHI.

Pa3BuBaromas 1enp npeAnonaraeT ydeT JIMYHOCTHBIX MOTPEOHOCTEH, HHTEpEeCcoB U
WH/IMBUYAIbHBIX TCHXOJOTHUYECKUX OCOOCHHOCTEH oO0yyaeMbIX, oOIlee HHTEUIEKTyalbHOe
pa3BUTHE JIMYHOCTU CTYJEHTA, OBJIAJCHHE MM OIPECIICHHBIMH KOTHUTHBHBIMH IpUEMaMH,
MO3BOJISIOIIMMH OCYLIECTBIISTH MMO3HABATEIbHYI0, KOMMYHUKAaTUBHYIO JE€SATEIbHOCTD, Pa3BUTHE
CIIOCOOHOCTH K COITHATBHOMY B3aUMOJICHCTBUIO, dhopmupoBaHue
KOMIICHCUPYIOIINX/KOMIIEHCATOPHBIX yMEHHUH, B TOM 4HCJIE, YMEHMH YTOUYHSATH 3JIEMEHTHI
BBICKa3bIBaHUS C MOMOILBIO BEpOAIbHBIX U HEBEPOAIbHBIX CPEJACTB OOLICHHUS, a TAK)KEe YMEHUI
CaMOCOBEPILIEHCTBOBAHMSI.

BocnuratensHast nens npeamera. «llepeBon npodeccuoHanbHbIX TEKCTOB»- (OPMHUPOBAHNE
YB@)KUTEJILHOTO OTHOIICHUS K JYXOBHBIM M MAaTEpUAIbHBIM IIEHHOCTSAM JApPYTUX CTPaH U
HapOJl0B, COBEPIIEHCTBOBAHNE HPABCTBEHHBIX KAaU€CTB JIMYHOCTHU CTY/IEHTA.

3apaum AUCIUIUIHHBI - GOPMHUPOBAHUE Y O0YJAFOIIIMXCS

®  COUMOKYJBTYPHOW KOMIICTCHIIUH M TOBEICHYECCKUX CTEPEOTHIIOB, HEOOXOIMUMBIX IS
YCHCHIHOﬁ aJlalfTalii BbIITYCKHUKOB Ha PBIHKE TPpyAa,

® HaBBIKOB apIyMEHTAIIUH U BEICHUS IUCKYCCHUH;

® HaBBIKAMH [UCHBMEHHOTO M YCTHOTO TIEpeBO/ia TEKCTOB  MPO(hecCHOHATBHOM
HAIPaBJICHHOCTH;

® HABHIKOB CBOOOJHO TIOJI30BAThCSl HMHOCTPAHHBIM SI3BIKOM JUUISL  PEIIEHUs 3azady
MEXJIMYHOCTHOTO ¥ MEXKYJIBTYPHOTO OOIIECHHUS;

® HAaBBIKOB CaMOCTOATCIIBHO HpI/IO6peTaTI) C IIOMOIIBKO I/IH(i)OpMaHI/IOHHLIX TEXHOJIOTHH U
UCIIOJIb30BaTh B MPAKTUYECKON NEATETLHOCTH HOBBIC 3HAHHS U YMEHUS, B TOM YHCIE B
00acTsSIX 3HaHUH, HETTIOCPECTBEHHO HE CBSA3aHHBIX CO c(hepoil NesTeIIbHOCTH,

® CrIOCOOHOCTH  COBEpIICHCTBOBAaTh W  Pa3BUBaTh CBOM  HMHTEIUICKTYAIbHBIA U
OOIIEKYIbTYpHBIN YPOBEHb.



1.2. IlepeyeHb MUIAHUPYEMBbIX Pe3YJIbTATOB 00y4eHHs 110 AUCHUILIMHE,
COOTHECEHHBIX ¢ HHAMKATOPAMH JOCTHKEHHA KOMIIeTEeHIUI

KoMmnerennus
(K01 1 HAUMEHOBAHUE)

Nuaukaropsl
KOMIIeTeHI Nl
(KOJ 1 HAUMEHOBAHME)

PesynbTaThl 00y4yeHust

YK-4.CnocobHocTh
OCYIIECTBIISATH JCIOBYIO
KOMMYHHKAIIIIO B
YCTHOW U MUCbMEHHOMN
dhopmax

Ha TOCYJITapCTBEHHOM
si3bIke Poccuiickoi
denepauun

1 UHOCTPAHHOM(BIX )
s3bIKe(ax)

VYK-4.2.CBo60o1HO
BOCTIPUHUMAET,
aHAJIM3HUPYET U
KPUTHUYECKH OI[CHUBACT
YCTHYIO U TUCbMEHHYIO
o0menpodeCcCHOHATHHYIO
uHGOPMAIIUIO HA PYCCKOM
Y UHOCTPAHHOM(BIX)
s3bIKe(aX); IEMOHCTPUPYET
HaBBIKU IIEpEeBOJIa

C UHOCTPAHHOTO(BIX)

Ha TOCYAapCTBEHHBIN
A3BIK, a TAKXKE C
rOCyJIapCTBEHHOTO

Ha WHOCTPAHHBIN(BIC)
SI3BIK(M);

3HaTh:

— METOJUKY pabOoThI C/Hak
TEKCTaMH COIIHAJIbHON B
npodeccuoHanbHOM
HAIPABJICHHOCTH B TEJISIX
aJICKBaTHOM MHTEPIPETAIINH
MIPOYMTAHHOTO MaTepHraa.
YMeTh:

— HCIIOJB30BaTh HABBIKU PAOOTHI
¢ uH(opManmei U3 pa3IuIHBIX
HMCTOYHUKOB HA THOCTPAHHOM
SI3BIKE JIJISL PEIICHHMS
OOIIEKYIbTYPHBIX

U PO ECCHOHATBHO 3HAYMMBIX
3a7a4;

— IOHWMATPH U PABHILHO
HMHTEPIPETUPOBATH HCTOPUKO-
KyJIbTYPHBIC SIBJICHUS CTpaH
M3y4aeMoro si3bIKa, pa3oupaTbCst
B O0OIIIECTBEHHO-ITOJIUTHYCCKUX
WHCTUTYTaX dTUX CTPaH;

— BBIIOJHATH MMCHMEHHBIE U
YCTHBIC TIEPEBOJIBI MAaTEPUAIOB
npodeccruoHabHO 3HAYUMOMN
HaIPaBJICHHOCTH C HHOCTPAHHOT'O
SI3bIKa HA PYCCKUH U C PyCCKOI'O
Ha WHOCTPAHHBIH SI3bIK;

— CcO037aBaTh U PEIaKTHUPOBATH
TEKCThI OCHOBHBIX JKaHPOB JICJIOBOM
peuu;

— PpeNaKTUPOBATHh TEKCTHI
po(heCCHOHATILHOTO U COLIMAIIBHO
3HAYUMOTO COACPKAHMSI HA POJTHOM

Y MTHOCTPAHHOM $SI3bIKaX.
Baanern:

— METOJMKOM U mpuemMamu
nepesoja (pedepaTuBHOrO,
JIOCJIOBHOTO);

— mpuemMaMu pedepupoBaHUs
¥ aHHOTHPOBAHHS TEKCTOB
npodeccruoHabHOM
HaIpaBJICHHOCTH;




— HaBBIKaMH 110 PELIEH3UPOBAHUIO
U PEJaKTUPOBAHUIO COIIMANIBHBIX,
Hay4YHO-TIOMYJISIPHBIX, HAYUYHBIX,

U MyOJIUIIUCTUYECKHX paboT

10 HAIlpaBJIECHUIO MOATOTOBKH
Ha MHOCTPAHHOM SI3bIKE.

OBHIENTPO®PECCHUOHAJIBHBIE KOMIIETEHIIHN

OK-1. Crocoben
cO3/1aBaTh
BOCTpeOOBaHHbBIE
00IIIECTBOM U
MHIYCTpUEH
MEINATEKCThI U (WIIH)
MeINANpPOAYKTHI, U (HIIN)
KOMMYHHKAITHOHHBIC
MIPOJYKTHI B
COOTBETCTBUH C HOPMaMH
PYCCKOTO U
WHOCTPAHHOTO SI3BIKOB,
0COOEHHOCTSAMHM MHBIX
3HAKOBBIX CHCTEM

OIIK-1.1. BeigBaser
OTJIMYMTEIIbHBIC
0COOCHHOCTH MEIUATCKCTOB,
MEIUAIIPOTYKTOB,
KOMMYHHKAITHOHHBIX
MIPOTyKTOB Pa3HbIX
MEIMAaCErMEHTOB U
miaThopm

3HaTh:

— METOIMKH TOUCKa, coopa u
00paboTKu MHPOPMAITIH C
MOMOIIbI0 HHGOPMAITMOHHO
KOMMYHHKAITMOHHBIX TEXHOJIOTHIA; -
aKTyaJlbHbIe POCCUNCKHE U
3apy0OexHbIe UCTOUYHUKHU
nHpopmaruu B cepe
npodhecCHOHATLHOM e TEIIEHOCTH.
Ymersb:

- HAXOJIUTh, CACTEMATU3UPOBATH U
00001aTh HHPOPMAITUIO
aKaJeMHYECKOr0 U
npoeccuoHaNIbHOTO XapaKTepa;
- IPEJCTABIATh HH(DOPMAIIHIO HA
PYCCKOM U MHOCTPAHHOM SI3bIKE C
MTOMOIIBI0 UHPOPMAITUOHHO-
KOMMYHHKAIIMOHHBIX TEXHOJIOTHUH.
Baagers:

— HaBBIKAMH [MOMCKA HAYYHOU U
npodeccuoHaIbHON HH(OpMAIHH,
MIOJIB3YACH Pa3IMYHBIMU
HWCTOYHHKAMHU (B TOM YHCIIE,
pecypcamu HHPOPMAIIHOHHO-
TEJICKOMMYHUKAIIMOHHON CeTH
HHutepHer);

- HaBBIKAMHU yCTAHOBJICHUS
KOHTAKTOB U OpraHU3aluu O0IIeHHE
B COOTBETCTBHUU C MOTPEOHOCTIMU
COBMECTHOM npodhecCrHOHaTBLHOM
JESTEIILHOCTH, UCTIONB3YS
COBpEMEHHbIE KOMMYHHKAI[HOHHBIE
TEXHOJIOTHH




1.3.MecT0 AUCHHMILVINHBI B CTPYKTYpPe OCHOBHOI 00pa3oBaTeIbHO
MPOrpaMMbI

Hucrtunmuaa «IlepeBos mpodecCHOHABHBIX TEKCTOBY, SIBISETCS 00s13aTEILHON YacThIO
Onmoka yueOHOro MmjaHa mo  HampaBieHHto mnoarotoBku 42.03.01 - «Pexsiama M cBs3U C
00IIeCTBEHHOCTBI0, HanpaBieHHOCTH: «CoBpeMeHHbIe KOMMYHHKAIIMH M PEKIaMa.
Hacrosimas nporpamma y4eOHOW TUCIMITIIMHBI yCTaHABIMBAET MUHUMAJIbHbIE TPEOOBAHUS
K 3HAHUSM U YMEHHUSIM CTyJeHTa-OakajgaBpa M OIpeAessieT COoJep)KaHue W BHJbI YUEOHBIX
3aHATHH 1 oTdyeTHOCTH. [IpenogaBanue auctumuiuabl «IlepeBon mpodeccuoHambHBIX TEKCTOBY
OPraHMYHO BIIMCHIBA€TCSI B IMPOrpaMMy HEMpPEpPbIBHOW MOJTOTOBKM CHEIMATUCTa IS
YOpPaBICHUYECKON  JAESITENbHOCTH, M, YYWUTbIBas 3HAHUS, MOJY4YEHHbIE B  IIpOILECCE
MpeIIIecTByIomero oOy4eHus, MoJpa3yMeBaeT 3HAUUTENbHOE YIIIyOJIeHHE MU pacuIMpeHue
UMEIOLINXCS YMEHUN U HAaBBIKOB.
B pesynbrare ocBOeHMSI MUCHUIUIMHBI (OPMUPYIOTCS 3HAHHS, YMEHUS U HaBBIKH,
HEOOXOIUMBIE JUIS PACHIMPEHUs Kpyrozopa CTYJICHTOB, IOBBIIICHUS YpPOBHS HUX OOIIei
KyJbTYpbl M 00pa30BaHus, a TaK)Ke KyJbTYypbl MBILIUICHUS, OOIIECHUS U PEUH.

2. CTPYKTYPA JIUCHUITJIMHBI
O61mas TpyA0EMKOCTh AUCHIUIUINHBI COCTaBIseT 3 3.¢., 108 akagemuueckux yaca.

CTpyKTypa IMCUMIJIMHBI /51 04HOH (popMbl 00yUeHust
O0beM TUCIUIUIMHBI B (DOpME KOHTAKTHON pabOThl 00YYAIOIIUXCS C MEAarorndecKuMu

paboTHUKaMU U (WIM) JTULAMU, TPUBJIEKaEMbIMH K pealn3ali 00pa3oBaTeIbHONW MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU MPOBEJCHUN YUEOHBIX 3aHITHH:

Cemect Tun y4eOHBIX 3aHATHI KonuuecTBo
p 4acoB
3 IIpakTyeckue 3aHsTUS 42
Bcero: 42

OO0beM ITUCHUIIIMHBI B JOPME CaMOCTOATENIBbHOM paboThl 00y4arOLIMXCsl COCTABIAET 66
aKaJeMHYECKHX YacOoB.

CTpyKTypa IMCUMIJIMHBI JJIs1 04HO-3204HO0I (POpMBI 00y4YeHH A
O0bem aucIUIUIMHBL B (hOopMe KOHTAKTHOW pabOTHI 00YYarOIIMXCs C MEAarorndeCKUMH

paOOTHUKaMU U (MJIM) JUIAMHU, IPUBJIEKAaEMbIMH K peaiu3aluu o0pa30BaTeIbHOW MPOrpaMMbl
HA MHBIX YCJIOBUSX, IPU MPOBEACHUN YUEOHbBIX 3aHITHIMA:

Cemecrt Tun y4eOHBIX 3aHATHI KonuuectBo
p JacoB
3 IIpakTyeckre 3aHsTUS 24
Bcero: 24

O0beM TUCHUIUIMHBI B (JOPME CAMOCTOSITENIbHON paboThl 00ydarommxcsi cocTapisieT 84
aKaJeMHYECKHX Yaca.

CTpyKTypa AUCHUNIMHBI IS 3209HOH ()OpMbI 00y4YeHH s
8



O6beM aucIUIIMHBL B (hopMe KOHTAKTHOW pabOThl 00yYaromuxcs ¢ MeAarornyeCKuMH
paboTHUKaMU U (WIM) JTULAMU, TPUBJIEKaEMbIMH K pealn3ali 00pa3oBaTeIbHONW MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU MPOBEJCHUN YYEOHBIX 3aHITHH:

Kypc Tun yueOHbIX 3aHATHIA Konnuectso
4acoB
2 [IpakTHyeckue 3aHsATUs 12
Bcero: 12

OO0beM ITUCHUIIMHBI B JOPME CaMOCTOATENBHOM pab0Thl 00y4aroOLIMXCsl COCTABIAET 96
aKaJeMHYECKHX YacOoB.

3. COAEP’KAHUE JMCIUIIJIMHBI

Haumenosanue pazoena
OUCYUNTUHDBL

Cooeporcanue

Cdepsl u cutyanuu
WHOS3BIYHOTO OOIIEHUS

1. Teopueckuti nouck u ocmulcieHue uHpopmMauuu.:

- pabora co  chOenUadbHOW  JUTEPATypOM
po)eCCUOHAIBHOW HAIMPaBJIEHHOCTH, C 0030pamMH,
CTaThsIMH W3 HAYYHBIX TEPUOJUYECKUX H3TAHHH, C
npodeccuoHaTbHBIMU MaTepuagaMu B
KOMIIBIOTEpHBIX ceTsx (Internet).

2. Yemuvie konmaxmeol.

3. [lucbmennvle KOHMAKMbL.

- pebepupoBanmue;

- aHHOTHPOBAHMUE;

- HAIIMCaHUE TE3UCOB, COOOIICHUH, TOKIIAI0B.

4. Ymenue:

- BIIQJICHUE BCEMM BUIAMH YTEHUS OPUTHHAIBLHOU
JUTEpPaTyphl, B TOM YHCIIE:

a) O3HAKOMUTENIbHBIM YTEHHEM CO CKOpOCTBHIO
180-200  cioB/mMuH. Oe3 cJOBaps; KOJUYECTBO
HEU3BECTHBIX  CJIOB  He mpeBblmiaer 4-5% 1o
OTHOILIEHHUIO K 0011IeMy KOJIMYECTBY CJIOB B TEKCTE;
0) U3yYaloIuM YTEHUEM — KOJHYECTBO
HEU3BECTHBIX CIIOB HE npesbimaer 8% 1Mo
OTHOLICHHUIO K O0IEeMYy KOJUYECTBY CIIOB B TEKCTE;
JIOITyCKAeTCs UCTOIb30BaHUE CIIOBAPA.

5. losopenue u avouposarnue:

ydactue B nuanore (Oecene); BBIpaXKEHUE
OTIpeICIIEHHBIX KOMMYHHUKATHBHBIX ~HaMEpEeHUI
(3ampoc/coobiieHne uHpOpMaLUU —

JOTIOJITHUTEILHOM, AETATU3UPYIONICH, YTOUYHSAIOUIEH,
WJUTFOCTPUPYIOLLEH, OLICHOYHOM; BBISICHEHUE MHEHUS
coOecelHUKa;  COBET; BBIPAXKEHUE COOCTBEHHOTO
MHEHHUSI TI0 TIOBOJY TMOJYYCHHOH WH(POpMAIY;
BBIpOKECHHE 0JI0OPEHMS/HEOBOJIBLCTBA, COXKAJICHHUS,
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YAUBJICHUS/HEJOYMEHUS, YKIOHEHHE OT OTBETA);

- cooOuieHue (MOHOJIOTHYECKOE BBICKa3bIBAHHE
npodecCHOHAFHOTO XapakTepa B o0ObeMe  He
Menee 15-18 ¢pa3 3a 5 MUHYT B HOPMaJIbHOM
CPEIHEM TEMIIE PEUN);

- MIOHMMaHWE COoOOImeHusT  MpodhecCHOHATHLHOTO
xapakrepa (B MOHOJIOTMYECKOH ¢opMe U B XOJe
JManiora), OTHOCSILIErocs K OJHOW M3 yKa3aHHBIX
chep u curyanuii  OOIICHUS, UTHTEIHLHOCTHIO JI0 3
MUHYT 3By4YaHHUS B HOPMAaJIbHOM CpETHEM TeMIIe
pedn.

6. [lucvmo:

COCTaBJICHHE TIaHa, COOOIICHU/MOKIaaa, pedepara,
AQHKETBI B COOTBETCTBUM C yKa3aHHBIMH cepamu
Y CUTYaIlusIMHU OOIICHHUS,

- MEepPEeBOJI C MHOCTPAHHOTO SI3bIKA HA PYCCKUH H C
PYCCKOTO sI3bIKa HA MHOCTPAHHBIH.

®opMupoBaHue
Y COBEPIICHCTBOBAHUE
SI3BIKOBBIX HAaBBIKOB

1. Jlexcuxa
- pa3BHUTHEC JICKCHYCCKUX HABBIKOB. XapakTep
JEKCUYECKOTr0  MaTepuana — OOlleHaydyHas U

npopeccHOHaNbHAs ~ JICKCUKAa, B  TOM  YHCIIE
TEPMHUHOJIOTHYECKAs JICKCHKA.

- JaJbHEHIIee pacHIMpeHHe MMOTEHIMAIBLHOTO
CIIOBapA.

2. I’ pammamuueckue ouoaxmuyeckue eouHuybl

a Js __YTEHUs Y NUCbMEHHOWU UKCalUU
uHpopManuu:

VYcinoxxHeHne CTPYKTYpbl (KOHCTPYKLMH) B COCTaBe
NPEUIOKEHUs], paclio3HaBaHUE W MMOHUMaHUe (GopM
U KOHCTPYKIMH, XapaKTepHbIX MAJs KOHKPETHOIO
MOIBSI3bIKA M S3BIKA JIEJIOBOTO OOIICHUS:

1)  @opmanbHble  NPU3HAKM  aTPUOYTUBHBIX
KOMIUIEKCOB ~ (LENOYKH  CYLIECTBUTENIBHBIX U
IpuIaraTeabHbIX).

2) ®opMaibHble NPU3HAKU  JIOTMKO-CMBICIOBBIX
CBsI3e  MEXAy »DJIEMEeHTaMH  TeKcTa (COHO3Bbl,
COIO3HBIE CJIOBA, KJIMIIMPOBAaHHbBIE ¢bpassl,
BBOJIHbIE 00OpOTBHI U KOHCTPYKLIMH, CJIOBA-CUTHAJIBI
PETPOCIIEKTUBHON (MECTOUMEHHMS) U MEPCIEKTUBHOMN
(Hapeuus) CBS3H.

3) ®opmanbHbIe IIPU3HAKU MIPUAATOYHOTO
0€ecCcor3HOro OpEUIOKEHUsI —  OTCYTCTBHE
CO}03a/COI03HOTO CJIOBA.

0) /IS VCTHOW DEYM W IHCBMEHHOW IIepeaadn

I/IHQIZO[ZMa!!I/II/Ii

I'pammaTudeckue (hopMbI 51 KOHCTPYKIIHH,
0003Hayaromue:
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2)

1) JIOrMKO-CMBICIIOBBIE CBSI3U — COIO3BI/COIO3HBIE
CJIOBA, KIIMIIMPOBAHHBIE CJIOBOCOYETAHMS.

HGKCI/IKO-I‘paMMaTI/IquKI/Ie cpeacrTBa CBA3HU

MIpEeTIOKEHUH 1 ab3arieB.

3) Omdaruyeckre / THBEPCHOHHBIE KOHCTPYKITUH.
4) MectouMeHusl, CII0Ba-3aMECTHTEIIH.

5) CnoHble U apHBIE COIO3BI.

TemaTuka AUAAKTUYECKUX MaTepuaJIoB A
oOydeHus pa3IM4YHBIM BHUJIAM peueBoi
JesITeNIbHOCTH: 00lIeHayyHas, npodeccruoHallbHasl.

4. OBPA30OBATEJIBHBIE TEXHOJIOI'MH

Ne
n/n

Haumenoeanue
paszoena

Buowl yueonoi
padomul

Hugpopmayuonnovie
u obpazosamenvHble MEXHOIO02UU

Branding

IIpakTueckoe
3aHATHUC

CamocrogTeapHas
paboTta

1. Pa3BuTue HaBBIKOB uTEHHUS (TIOMCKOBOTO,
M3YYarollero, aHaIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
¥ MOHOJIOTHYECKOH) M MHUCHbMEHHOM pPEur IOJ
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Hcnonb30BaHue ayuo- U BUIEOMATEpUaoB,
KOMIIBIOTEPHBIX TEXHOJOTMH U1  pPa3BUTHS
HAaBBIKOB ayJUPOBAHMS.

4. BblnonHeHue 3aJaHUi  Ha OpSIMOW U
oOpaTHBIIl TepeBOJ TEKCTOB U OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepuytast Oecema ¢ oOcyxaeHHEM
JIOKJIa/1a 110 TEME YpOKa

KoHcynbTupoBaHue U MpoBEpKa TOMAIIHUX
3aJIaHAH TTOCPEACTBOM DJICKTPOHHOM MOYTHI

Advertising

[IpakTHueckoe
3aHATHE

CaMocTtosTenbHas
pabota

1. Pa3BuTne HaBBIKOB 4YTEHHUS (ITOMCKOBOTO,
U3YyYaloUIero, aHaTUTUYECKOTI0).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOrMYECKOM
U MOHOJIOTUYECKOM) W MUCBbMEHHOW peun moj
PYKOBOJCTBOM IIpenoaBaTelis.

3. Mcnonb3oBaHue ayuo- U BUIEOMATEPHUAIIOB,
KOMIIBIOTEPHBIX ~TEXHOJOTMH [UI1  pa3BUTHS
HAaBBbIKOB ayJUPOBaHUS.

4. BoblnonHeHue 3aJaHui  Ha OpSIMOW U
oOpaTHBIf TMepeBOJ] TEKCTOB U OTACIbHBIX
MIPEAJIOKEHU .

5. Pa3zBepHyTast Oecema ¢ oOcykaeHUEM
JIOKJIaJia 10 TEME ypoKa

KOHCynBTPIpOBaHI/IC " IMPOBEpKa AOMAITHUX
SaﬂaHHﬁ NoCcpecACTBOM SHGKTpOHHOﬁ I1I0YTHI
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Ethics in
Advertising

[IpakTHueckoe
3aHATHE

CaMocTtosTenbpHas
pabota

1. Pa3BuTme HaBBIKOB 4YTEHHUS (ITOMCKOBOTO,
U3YyYaloUIero, aHaTUTUYECKOTI0).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOrMYECKOM
U MOHOJIOTMYECKOM) W MUCBMEHHOW peun moj
PYKOBOJCTBOM IIpenoaBaTelis.

3. Ucnonp3oBaHue aymuo- U BUIAEOMATEPHUAIIOB,
KOMIIBIOTEPHBIX ~TEXHOJOTMH U1  pa3BUTHS
HAaBBbIKOB ayJUPOBaHUS.

4. BoblnonHeHue 3aJaHUi  Ha OpSIMOW U
oOpaTHBIf TMepeBOJ] TEKCTOB U OTACIbHBIX
MPEAJIOKEHU .

5. Pa3zBepHyTast Oecema ¢ oOcykxaeHHEM
JIOKJIaJia 10 TEME ypoKa

KOHCynBTPIpOBaHI/IC " IMPOBEpKa AOMAITHUX
38.,[[8.HHI71 NoCcpcACTBOM SHGKTpOHHOﬁ I1I0YTHI

Advertising
Techniques

[IpakTyeckoe
3aHATHE

CamocTosiTenbHast
pabota

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKON
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpemoaBaTels.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH IS  pa3BUTHS
HaBBIKOB ayIUPOBAHMUSI.

4. DBpbInogHeHWE 3aJaHUN  Ha MNOPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIBHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ 0OCyX)IaeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u nNpoBepka J0OMaIIHUX
3aJIaHUM IOCPEICTBOM BJIEKTPOHHOM MOYTHI

Psychology in
Advertising

IIpakTueckoe
3aHATHE

CamMocTrosgTeapHas
pabota

1. Pa3BuTHe HaBBHIKOB YTEHHs (TIOUCKOBOTO,
M3Y4Yarollero, aHaJITUYECKOTO0).

2. Pa3BuTHE HAaBBHIKOB YCTHOM (IMATOTHYECKOM
U MOHOJIOTHYECKOH) U MUCbMEHHOM peuu Mo
PYKOBOACTBOM IpENoaaBaTesl.

3. Ucnonb30oBaHue ayuo- U BUIEOMATEpPUAIIOB,
KOMIIBIOTEPHBIX TEXHOJOTHUH I Pa3BUTHS
HaBBIKOB ayIUPOBAHMUSI.

4. DBpbInogHeHWE 3aJlaHUM  Ha MNOPSIMON U
OoOpaTHBIl TIEpeBOJ TEKCTOB U  OTIEIBHBIX
MPEJI0KEHUH.

5. PazBepuyTass Oecema c OOCyXKICHHEM
JIOKJIa/1a 10 TEME YpOKa

KoHcynpTupoBaHue 1 npoBepKa JOMAIIHUX
3aIaHUM IOCPEACTBOM BJIEKTPOHHOM IOYTHI
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6 |Advertising Copy |[IpakTrueckoe 1.

3aHATHUC

Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
U3YyYaloUIero, aHaTUTUYECKOTI0).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOrMYECKOM
U MOHOJIOTMYECKOM) W MUCBMEHHOW peun moj
PYKOBOJICTBOM IIPENOIaBaTENs.

3. Ucnonb3oBaHue ayuo- U BUJEOMATEpUAIIOB,
KOMIIBIOTEPHBIX ~TEXHOJOTMH U1  pa3BUTHS
HaBBIKOB ayJUPOBAHMU.

4. BoblnonHeHue 3aJaHUi  Ha OpSIMOW U
oOpaTHBIf TMepeBOJ] TEKCTOB U OTACIbHBIX
MPEAJIOKEHU .

5. Passepnytast Oecema ¢ oOcyxaeHHEM
JOKJIazia 0 TEME YpOKa

CaMocTtosTenbpHas
pabota

KOHCYHI)TI/IpOBaHI/IC " IMPOBEpKa AOMAITHUX
SaHaHI/Iﬁ NoCcpcACTBOM SHeKTpOHHOﬁ I1I0YTHI

B mepuos BpeMEHHOro NPHOCTAHOBIEHUS MOCEIIEHUS OOYYaroIMMHCS MOMELICHUH U
tepputopun PITY mns opranmzamum y4eOHOTro mporecca ¢ MPUMEHEHHEM JIIEKTPOHHOTO
o0y4yeHMs W JUCTAHLMOHHBIX O0pa30BaTEIbHBIX TEXHOJOTHM MOTYT OBITH MCIOJIb30BaHbI
clelyrole 00pa3oBaTeIbHbIE TEXHOIOTUH:

— BUJCO-JIEKIINH

— OHJIAMH-JIEKIIMY B PEKUME PEATIBHOTO BPEMEHH;

— BJICKTPOHHbIE YUYeOHMKH, yueOHble TOCOOUs, HayuHble U3AaHUS B 3JIEKTPOHHOM BHJIE U
JOCTYT K MHBIM 3JIEKTPOHHBIM 00pa30BaTEIbHBIM pecypcaM;

— CHCTEMBI JJIs DJIEKTPOHHOTO TECTUPOBAHMS;

— KOHCYJIBTAIIUH C MCIOJIb30BAHUEM TEIIEKOMMYHUKALIMOHHBIX CPECTB.

5. OHEHKA IIVIAHUPYEMBbIX PE3YJIBTATOB OBYYEHUSA
5.1. Cucrema oneHNBaHuA

Maxc. konuuecmso 6ann08
Dopma KOHMpoOA 3a 0ony pabomy
Bcezo
Texynmi KOHTPOJIb:
- OIIPOC 5 6ajuioB 25 GaioB
- y4acTue B AMCKYCCUU HAa CEMHHApe 5 6ayioB 5 bayoB
- TECTUPOBaHUE 10 6amnoB 15 6annoB
- 3aI[UTa UTOTOBOW KOHTPOJIBHOW pabOThHI 10 6aoB 15 6ammoB
[IpomexyTouHas aTTecTauus (3a4eT ¢ OLICHKOM) 40 6ay10B
Htoro 3a cemecTp (IUCIHUILTHHY) 100 GansoB

ITomy4yeHHBIN COBOKYITHBIM PE3yIbTAT KOHBEPTUPYETCS B TPAJAULHUOHHYIO LKAy OLIEHOK

Y B IIKaJly OIIEHOK EBpomneiickoil cucTeMsl IepeHoca
(European Credit Transfer System; nanee — ECTS)

MIPUBEJICHHON TaOJIUIICH.

1 HAKOIUICHUA KpEeAUTOB
B COOTBCTCTBHH C HUIKE

100-6annvnasn T aOUULONHGA Wkaia Hlixana
wKana pacuy ECTS
95 -100 OTJINYHO A
83 - 94 3a4TECHO B

1
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68 — 82 XOPOIIIO C
56 —67 D
50 55 YIOBJICTBOPUTEIIBHO E
20 —49 FX
0-19 HEYJIOBJICTBOPUTEIILHO HE 3a4TEHO B

5.2.KpuTepun BbICTaBJIEHHS] OLIEHKH M0 TUCHHUILUIHHE

Bannwt/

Hlxana
ECTS

Ouyenka
no oucyuniuHe

Kpumepuu oyenxu pezyiomamog o6yuenus:
no oucyuniune

100-83/
A.B

«OTINYHOY /
«3a4TEHO
(oTIU4HO)» /
«3a4TEHO»

BricTaBnsiercss  oOydaromemMycsi, eci OH TIyOOKO u
OPOYHO  YCBOWJI TEOPETHMYECKUH M  MPAKTHYECKH
MaTepHual, MOXET IPOJEMOHCTPUPOBATh ATO HA 3aHATHUSX
U B XOJI€ TPOMEXKYTOYHOH aTTeCTaIiH.

OOy4armuiicss MCYEPNbIBAIONIE M JIOTUYECKU CTPOIHO
u3naraer yuyeOHbI MaTepuall, yMeeT yBsI3bIBaTh TEOPUIO C
NPaKTUKOM, CHOpaBIsieTCs C pelieHueM 3agad npodeccu-
OHAJILHOM HANPaBIEHHOCTU BBICOKOTO YPOBHS CJIOKHOCTH,
NPaBUIBHO 0OOCHOBBIBAET NPUHSATHIC PEIICHUS.

CBoOomHO oOpueHTHpyeTcss B y4yeOHOM u mpodeccH-
OHAJILHOM JIUTEpaTypeE.

OueHka Mo JUCUUIUIMHE BBICTABIISIIOTCS OOydarouemycs
C Y4€TOM pE3yNbTaTOB TEKYyIIEW M IMPOMEKYTOYHOU
aTTeCTallUU.

Komnerennuu, 3akperuiéHHble 32 TUCHUIUITMHON, chopMu-
POBaHbI HA YPOBHE — «BBICOKHIDY.

82-68/

«xopouioy /
«3aYTECHO
(xopomio)» /
«324TCHO»

BricTaBisiercss oOydJaromemMycsi, €Clii OH 3HaeT TeOpeTH-
YECKUI U MPAKTUYECKUI MaTepHaj, IpaMOTHO U IO Cylie-
CTBY M3JIaraeT €ro Ha 3aHATUSX U B XOJI€ MPOMEKYTOUHON
aTTeCTalllN, HE JOIYCKasl CyIeCTBEHHBIX HETOYHOCTEN.
OOyuatomuiicss NpaBWIbHO IPUMEHSIET TEOPETUUYECKHE
IIOJIOKEHUS  IIPU  PELICHHH  MPAaKTUYECKUX  3a1ad
npoeCCHOHATIBPHON HAINpPaBIEHHOCTH pa3HOTO ypPOBHSA
CJIO)KHOCTH, BJIaZICET HEOOXOIUMBIMH JIJIsl 3TOTO HaBbIKAMU
U NIpUEMaMHU.

JlocTaTouHO XOpOIIO OpPHUEHTUpPYeTCs B yuyeOHOH u mpo-
(dbeccuoHanbHOM TUTEpaType.

OneHka Mo IUCHMIUIMHE BBICTABISIOTCA OOydaromeMycs
C Y4€TOM DpE3yNbTaTOB TEKYyIIEeW M IPOMEKYTOYHOU
aTTECTALINH.

Kommnerennuu, 3akperuiéHHble 32 TUCIUIUTMHON, chopMu-
POBAHbI HA YPOBHE — «XOPOLIMIY.

67-50/
D.E

«YAOBJIETBOPHU-
TEIBHO» /
«3a4TEHO

(ynoBneTBOpH-
TEJBHO)» /
«3aUTCHO

BricTaBnsiercs oOyyaromemycsi, €ciid OH 3HaeT Ha 6a30BOM
YPOBHE TEOPETUYECKUH H TPAKTUYECKUH MaTepHal,
J0IMYCKACT OTACIbHBIC OIINOKH npu €ro M3JI0KCHHUH Ha
3aHATUSAX U B XO/I€ TIPOMEKYTOYHOH aTTeCTalNH.

OOyuatronuiicsi UCIBITHIBAET OIpeNeIEHHbIE 3aTPyAHEHUS
B IPUMEHEHHU TEOPETHYECKHX IOJIOKCHUH TPH PEIICHUN
NPaKTUYECKUX 33134 IpoQecCHOHAIbHON HANPaBIECHHOCTH
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Bannvl/
Ilxana
ECTS

Oyenka
no OuCYyuniune

Kpumepuu oyenxu pezyriomamos obyuenus
no oucyuniune

CTAaHJApTHOI'O YPOBHS CIIOKHOCTH, BJaJeeT Heo0Xoau-
MBIMU /7151 5TOTO 0a30BBIMH HaBBIKAMU M TPUEMAMHU.
JleMOHCTpHpYyeT OCTaTOYHBIM ypOBEHb 3HAHUS Yy4eOHOMH
JIUTEPATYPBI 110 AUCLUILIMHE.

OneHka Mo IUCHMIUIMHE BBICTABISIOTCA OOydaroleMycs
C Y4€TOM pE3ylbTaTOB TEKYyIIEW M IMPOMEKXYTOYHOU
aTTECTALNH.

Kommnerennuu, 3akperuiéHHble 32 TUCHUIUITMHON, chopMu-
POBaHbI HA YPOBHE — «IOCTaTOYHBINN.

49-0/
F,FX

«HEYIOBIIETBOPUTE
JILHO» /
HE 3a4YTEHO

BricTaBnsiercs oOydaromieMycsi, €cliM OH HE 3HaeT Ha
0a30BOM YpOBHE TEOPETUUYECKUN U MPAKTHUECKUI MaTepH-
ai, JIOMycKaeT TpyOble OMMOKH TPHU €r0 M3JIOKCHUU Ha
3aHATHAX U B XOJI€ TPOMEKYTOUHOM aTTeCTaIUH.
OOyuaronuiicsi HCHBITHIBAET CEPbE3HBIE 3aTPYAHEHUS B
NPUMEHEHUN TEOPETHUYECKUX TIOJIOKEHUH NpU pelieHHH
MPaKTUYECKUX 33734 IPOoecCHOHATBHON HANPaBIEHHOCTH
CTAaHJApTHOTO  YPOBHA  CJIOXKHOCTH, HE  BIajaeeT
HEOOXOIMMBIMU JIJIsl 5TOTO HABBIKAMU H TPUEMAMH.
JlemoHCcTpHpyeT — (parMeHTapHble  3HAaHUS  y4eOHOH
JUTEPATYpPHI 10 TUCLHUIUINHE.

OneHka Mo JIUCHMIUIMHE BBICTABISIOTCA OOydaromeMycs
C Y4€TOM DpE3yNbTaTOB TEKYyIIEeW M IPOMEKYTOYHOU
aTTeCTalHH.

KommereHnuu Ha ypoBHE «JIOCTaTOYHBII), 3aKpETUIEHHBIE
3a IMCUUIUIMHOMN, He COPMHUPOBAHBI.

5.3. OneHo4HbIe cpeacTBa (MaTEPHAJIBI) AJIsl TEKYIIEro KOHTPOJIS
ycneBaeMoCTH, IPOMEeKYTOUYHOH aTTeCTAMH 00y4aroIuXcs
10 AUCHHILIHHE

Texywuii KoHmpoawb

KoHTponb moAroToBKM IO MHOCTPAHHOMY SI3BIKY OCYIIECTBISIETCS B MMCbMEHHON U B
YCTHOW (opme, MpoBepsieTcs KaueCTBO KOMIIETEHIIMH M UX COOTBETCTBUE YPOBHIO NMOATOTOBKH
cryneHTa. @opMbl KOHTPOJISI BOCIIPOM3BOAAT CHUTyallMM YTEHUs, ayIUPOBAHMS, YCTHOU peuu U
nucbMa, Haumbosee THUNHWYHBIE JUIS pa3HbIX BUIOB OBITOBOTO, O(QHIMAIBHO-IEIOBOIO U
po(hecCHOHATTLHOTO OOIIEHUS.

Texkymmii KOHTPOJIb 3HAHUM CTYJEHTOB HPOBOJUTCA IOATANHO (KAK IO H3YYEHUHU
OTJEJIbHOMN TEMBI, TaK U MOCJIE MIPOXOKACHHS BCETO MOYJIsl) U IPEJCTaBISIET COOON OTUETHOCTD

CTYJICHTOB 3a CJeAyIOIIe BUIbI paboT:

1.

CHELUaIbHOM TEPMHHOJIOTHH,

KontposbHble (MUCbMEHHBIE) pabOThI CTYIEHTOB B ayAUTOPHOE BpeMs (Ha 3HaHUE
a TaKXkKe MO0 JIEKCUKO-TPAMMAaTUYECKUM TPYAHOCTSIM |

0COOEHHOCTSIM NEePEBOIa TEKCTOB O0IIeHAyYHOH U IpoQecCHOHaIbHON HAallPaBIEHHOCTH).

2.

BJ'II/III KOHTPOJIb (HI/ICBMGHHBIG JICKCUKO-TPaMMAaTUYCCKHUE TTPOBCPOYHBIC 3aJaHHUA

HEOOJIBIIOT0 00BEMA I10 MPOXOKACHHUHN YaCTHU CIICHUATIU3UPOBAHHOTO MOAYJIBHOT'O Kypca).
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3. KonTponbabie artectanuu (yCTHBIN orpoc / coOeceoBaHue / KOMIOKBHYM) TIO
Marepuaisy TEKCTOB W3 CIEIHAIbHONW JUTEpaTyphl OOIMICHAYYHOH U TpodeccHoHamIbHON
HaIpaBJIE€HHOCTH.

4. WunuBuayanbHas BHEAyIUTOpHAsh CaMOCTOATENbHas padboTa CTyAEHTOB (10
JIEKCUKO-TPAMMATHYECKUM CTPYKTYpaM, XapakTePHBIM JJIsi CTUJISI HAYYHOW pEeYH, BBHITOTHEHUE
3amannii «Pabounx TeTpanei cTyAeHTay, HAlMCAHUEe JOMAITHUX HU3JI0KEHUH, COUMHEHUHN, ICCE).

5. DOTHO-JIMHTBO-KYJIBTYPHBI  aHaluM3  TEKCTOB M3  HAYYHO-TOIYJSIPHOM,
CHEIUAIBLHON JIUTEpaTyphl MPOGECCHOHATHPHON HANPABICHHOCTH, paboTa ¢ 0030paMu, CTaTbIMHU
U3 HAYYHBIX TIEPUOJAMYECKUX W3JIaHUM, paboTta ¢ MOoHOrpadusiMu, pedeparaMu, C MaTEPHATIOM
KOMIThIOTEPHBIX ceTelt (Internet).

6. Hamucanme Tte3ucoB; aHHOTanmii (Kak BUAOB pPaOOTHl HaJ ClEUUATHHBIMU
TEKCTaMHu).

7. [lepeBon (pedepaTuBHBINA, IUTEpPATypHBIN) Kak BHUJ pPaOOTHI HaA TeKCTaMHU
po¢eCCHOHATBHON HAINIPaBIECHHOCTH.

8. Hamucanme pecdepatoB 1o TeMaTuke CIEUUAIbHOCTH  CTYIEHTOB  C

WCIIOIb30BAHUEM ayTEHTUYHBIX MAaTEpUalioB, apXUBHBIX MaTepuaioB (0OHApYXCHHBIX B
pe3yNbTaTe MaTeHTHOTO U OMOIUOTrpaduecKoro MoUcKa, B TOM YUCIE B KOMIIBIOTEPHBIX CETAX).

9. AyIrpoBaHUE TEKCTOB OMUCATEIBHOTO HAYYHOTO XapaKTepa.

10.  Arrectraunusi MO UTOraM MPAKTUYECKUX 3aHATHH (IIOCEMaeMOCTh, MOJATOTOBKA K
3aHATHSAM U T.I1.).

[Ipu orleHMBaHWU CTENEHU BHITIOJIHEHUS 33JJaHUSI MM OTBETOB YUUTHIBACTCS:

— Marepuall He OCBOEH, 3HaHHWE HOCUT (parMEHTApHBIM XapakTep, Hajauuue TpyObIX
OIIINOOK B OTBETE;

— MaTepHuaJl OCBOEH YaCTHYHO, IOMYIIEHO HEe 0oJiee ABYX-TPEX HEJOUETOB;

— Marepuall OCBOCH MOYTH MOJIHOCTHIO, IOMYIIEHO He 00jiee OJHOTO-BYX HEI0UYETOB,
HO 00ydYaromuiics cMOr Obl UX UCIIPABUTH CAMOCTOSTEIBHO;

— MaTepuall OCBOEH MOJIHOCTBIO, 3a/1a4u Kypca BbinojHeHbI Ha 100 %.

HroroBass nucbMeHHasi padoTa 1O  JICKCUKO-TPAMMAaTHYECKUM TPYAHOCTAM U
OCOOCHHOCTSIM TEKCTOB NPO(eCCHOHATBHONW HANpPABIEHHOCTH, HA 3HAaHHE CIICIHAJIbHON
TEPMUHOJIOTMM ¥ BJIaJCHHE TpUEeMaMU T[EpeBOoAa, pedepupoBaHUs U AHHOTHPOBAHUS
CTICIMABHBIX TEKCTOB TPOBOIMTCS B KOHIIE CEMECTPa W UMEET IIEJIhI0 OTIPENICIICHUE CTETICHU U
KayecTBa  YCBOGHHUS CTYAEHTAMHM KOHIIETITYaJbHOTO COJAEP)KAaHUS CIEHUATU3UPOBAHHOTO
poheccuoHaNbHOT0 MOAYJIS / MOIYJIEH.

B npouecce Tekymero u npoMexxyTOYHOIO KOHTPOJISL 110 BCEM IEPEUUCICHHBIM BbIIIE
BUJaM paboT MpoBepsieTcsl KauecTBO CHOPMHUPOBAHHBIX KOMIETEHIIMH, SI3BIKOBBIX YMEHMH M
HaBBIKOB, a TAKXKE UX COOTBETCTBUE TPEOOBAHUSAM K Pe3yJIbTaTaM OCBOSHHS TUCIIUIUIMHEL.

TunoBbie KOHTPOJIbHbIE 32/IaHUSI UJIH HHbIE MATePHAJIbl, HE00X0AMMbIEe
JJISL OLEHKH 3HAHUI, YMEHH i, HABBIKOB M (WJIH) ONBITA AeSITeJIbHOCTH

Text I
I. Read the title of the article below and comment on it.
I1. Answer the questions.
1. Where can you see a logo?

2. What is the main function of a logo?
3. How does a logo associate with a brand?

16



I1I. Read the following words and word combinations and explain their meaning in
English. Look up the dictionary for the meaning and pronunciation if necessary. Supply
the Russian equivalent.

l.e.g. throughout the day = during the day
. to take smth for granted

. to keep smth top of mind

. to find a product on the laundry detergent shelf
. from a marketing perspective

. to bring emotions to smb

. to differentiate a brand within a category
. a short cut

9. consciously

10. instant awareness

11. to be a vibrant part of smth

12. to convey

01O\ L K~ WD

IV. Read the article and say what the author wants the readers to realize. Use the
following clichés:

The article discusses / treats the opinion / stresses / concentrates on / deals with
What Is a Logo? Just the Beating Heart of Your Brand, That's All

The fundamental logo is probably one of the most overlooked pieces of any business.

I know we see literally hundreds of them all throughout the day, but what exactly is a logo? I’'m
betting most wouldn’t be able to answer this question, at least not in a simple manner. A logo is a
fundamental part of any brand and any marketing plan, yet it is probably one of the most
overlooked pieces of any business.

Let’s face it: we tend to take brand logos for granted.

So what exactly is a logo and what does it do?

At first glance, a logo helps us recognize a brand name and reminds us of its existence, helping
keep it top of mind. Without a logo, the product would certainly disappear. You can’t really be a
brand without a logo. Imagine trying to find Tide on the laundry detergent shelf if there wasn’t a
big orange Tide logo on all the packaging?

From a marketing perspective, though, logos do a lot more than just aid in recognition. Logos
represent all that is important about the brand, and signals all of the promises it makes to its
customers.

When we see the Coca-Cola logo, we think of all the emotions that Coca-Cola brings to us. We
think of happiness, Americana and maybe summer family picnics. This is likely true across
cultures and in fact the sign of a truly effective logo is when it’s recognizable in any language.
Logos also help to differentiate a brand within a category where each brand tends to have its
distinctive color, type treatment, and graphic design. No two logos can ever be alike, particularly
within the same industry.

Can you imagine Tylenol not being red? Or UPS not being brown? Or Apple not having an
apple?

Logos also give us a shortcut right to the emotional benefit of the brand. Logos spark an emotion
in our minds of what that brand is all about. It’s hard not to get inspired when you see a Nike
logo, for example, especially if you are remotely athletic and a brand fan.
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In many cases, the brand name doesn’t even have to be a part of the logo in order to
communicate the emotion.

The problem is that we tend to take brand logos for granted. We get so used to them that we
don’t even consciously notice them anymore. While they offer instant awareness and an
immediate communication of an emotional benefit, they do tend to disappear from our view
without us really knowing it. Or don't they?

While the conscious doesn’t read them, the subconscious certainly does by drawing up memories
of what the brand is all about. Which is why the logo is so important, and such a vibrant part of
any brand.

As a small business owner and entrepreneur, you should think long and hard about your logo.
Every element should be a conscious decision about how you want to communicate your brand
and the emotional benefit you offer. Choose your color(s) wisely and make sure it’s unique in
your industry. Choose a special type treatment and any graphic design that conveys the energy of
your brand, and what your customers receive from it.

source: ttps://www.entrepreneur.com

V. Scan the article and define main points and minor details.

Mainpoint | Minor
Detail

A logo is quite essential in terms of marketing.
No brand can exist without a logo.
A Coca-Cola logo arouses emotions that this product brings.

A logo with its colours, font and design helps brand
differentiation.

A logo doesn't need to bare a brand name.

People are accustomed to logos.

A logo brings immediate awareness of a brand.

Sub-conscious rather than conscious brings up memories about
the brand.

Every business owner should think about a logo.

A logo conveys the emotional benefit of the brand.

VI. Split the article into major themes and make up a plan.
VII. Add key expressions to each part of your plan and retell the article.

Text 11

I. Comment on the following quotation:
Sanely applied advertising could remake the world. (Stuart Chase, writer 1888-1985 )
Use the following clichés:

As far as I am concerned .........
It's an open secret that ..........
Though I can't say for sure I think ..........

I1. Skim the article and find out what all 5 ways of advertising your site has in common.
Use the following clichés:
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The way I see it, ...........
Idaresay .............
My own view is .........

Five Best Ways to advertise your website
Lorraine Kerns' Personal Blog About Advertising

We all know that the internet is a big pool of information; when you write a search term, you
will get thousands of results in a blink of an eye. Putting up a business website is very easy but
making your brand identity is what calls for a great deal of time and effort. Though the internet
world, we know, is full of highly valuable SEO, SEM, and PPC techniques yet you have to be
careful when choosing a particular marketing strategy to build backlinks for your website as it
can either make or break your business. There exists a thin line between the white hat SEO and
black hat marketing; you’d better understand the difference between both terms. If you are not
acquainted with legal and illegal SEO, you are more likely to put your website at risk and the
results would be highly unpredictable.

When marketing your website on your own, make a floor plan and put down all the best
strategies that you know. Collect the information about all methods one-by-one and know their
advantages and disadvantages. It is said that search engine optimization and marketing are just
like fighting a battle; you may win the game or lose it, you never know the result until you reach
the end. So just keep to white hat SEO methods and hope for the best!

Though there are tens and thousands of ways to advertise a personal or business website;
however, some are being preached and recommended at large by the marketing gurus such as:

1. Social Media: Social media networks have become a backbone of the internet world.
You can make the most of these networks for advertising your products and services. Some
media sources like Facebook, MySpace, and Twitter have become outrageously famous with the
marketers and webmasters for the fact that they help you get access to a whole lot of people in
just few clicks. These networks are an easy way to interact with the targeted audience and
market the website in an epic way, and you can do it by making your separate business page,
listing everything you offer or provide. A plus factor about marketing on social media is that you
can advertise your website absolutely free without having to worry about capital investment. But
if you have already put aside some cash to invest on the ad campaign, you can go for the
Facebook PPC program to get more visitors to your website. Keep in mind that Pay Per Click
programs are very profitable and result-oriented, but you need to search for the right keywords
prior to promoting your advertisement. The key to get success on the networks is to stay
connected with your subscribers and customers, and keep sharing interesting stuff with them to
assure that you love communicating!

2. Guest Posting: Guest posting is another great way to advertise your website. Do your
search and find high authority websites related to your niche. Post high-quality content on these
blogs by putting your websites’ link in the author’s bio section. Some bloggers may accept
contextual links in the content, make sure to read the guidelines of the particular blog and
understand it fully before you submit your article for inclusion. The traffic from your guest posts
will be diverted to your website if users like the information you have provided in the post.

3. Blog Commenting: Blog commenting is an easy yet powerful way to advertise your
website. Find out some good blogs that go with your business or website niche. Take your time
in exploring these blogs, read some posts and leave your response in the comment. Don’t write
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short sentences ‘I like this post,” or ‘this is an informative post,” instead write a catchy comment
to prove that you have read the post and felt inclined to write something on or about it, and that
you are a real reader, not a spammer. You can build your online presence in the short time
period through blog commenting, but do it correctly and try to be active in the community
discussion to get more visitors to your website.

4. Directory Submission: Many marketers believe that directory submission has become
an outdated approach of web marketing, which is not cutting anymore considering the strict
search engine rules and regulations. The truth is, the method is still working if you play the fair
game and post only unique, fresh, and readable content to get backlinks. Restrain from posting
spun content to create backlinks, it can hurt your ranking as well as your reputation on the search
engine. If you can’t write 100 of articles every month for directory submission, just write 10 and
get them submitted in the high PR directories like Ezine, Articlebase, and Go Articles.

5. Video Marketing: Without any doubt, visual media and network has a great power to
send unlimited, quality visitors to your website. Get some niche-specific videos and get them
posted on all video networks to get more exposure to your business.

source: http://lorainnekerns.blogspot.ru/

I1I. Look up the dictionary for the meaning and pronunciation of the following words and
word combinations. Supply their Russian equivalents.

. in a blink of eye

. SEO - Search Engine Optimizer

. SEM - Search Engine Marketing

. PPC - Pay Per Click

. to build backlinks for your website

. white hat SEO

. black hat marketing

. at large

9. to search for the right keywords

10. to accept contextual links in the content
11. to submit an article for inclusion

12. ranking and reputation

13. to get more exposure to your business
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Exit Test

Complete all seven sections. There are one hundred marks in total.
SECTION 1: VOCABULARY

1 Tick the correct word from a), b) or c).

1 Singapore and Lufthansa have announced a alliance with implications for their
competitors.
a) merger b) strategic ¢) acquisition
2 If we have one more on, this they’ll start imposing penalties.
a) late b) delay c) hold
3 TI’vebeen the hardest task of all.
a) made b) get c) assigned
4 of employees via spyware is illegal in this country.
a) Surveillance  b) Intelligence c¢) Data
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5 Around the summer holidays we always launch a seasonal to attract holiday

makers.
a) promotion b) relations c) marketing
6 A US attorney is known as a in Britain.
a) plaintiff b) lawyer c) judge
7 identity is the way in the which a company uses design and colours to say
this is what we are.
a) Brand b) Policy c¢) Corporate
8 The for these shares is good. Let’s keep them.
a) portfolio b) venture c) forecast
9 We expect over a million tons of oil per year.
a) crude b) power C) energy
10 An IPO is an public offering.
a) institutional ~ b) individual c) initial
11 These new government regulations really present a to entry in this business.
a) boundary b) barrier c¢) disadvantage
12 My staff are very to me. I would trust them all.
a) loyal b) motivated c¢) dynamic

SECTION 2: LANGUAGE
2 Write the word in brackets in the appropriate form.

13 Come the year 2020, governments on all sides (battle) with the
problems of global warming.

14 If you (be) in my position, how would you approach it?

15 you (get) what you need from our current
discussions?

16 The product, which (launch) last week at the Expofair, has already
sold beyond our initial estimates.

17 Third generation networks, (offer) lots of extra capacity, will lead
to lower prices.

18 Inflation is expected (grow) by another point five per cent this
year.

19 This change has proved (particular) difficult for many of our older
employees.

20 If it hadn’t been for nuclear power, this country (be) in an energy
Crisis now.

21 She said that she (work) there all day without a break.

SECTION 3: READING

3 Match titles a-h from the Economist readings in the course book to sentences 22-29
taken from the articles. Write your answer here:

22 23 24 25 26 27 28 29

a) Think before you meet

b) Freud, folly and finance

c) Up, up and away.

d) The harder hard sell

e) A path to helping the poor

f) The march of the mobiles

g) The people vs the USA

h) How about now?
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22
23
24
25
26
27
28

29

“The only way to solve the problems of poverty and terrorism in the world today,” he says,
“is through investment.”

With better informed consumers, the result is that some of the traditional methods of
advertising and marketing simply no longer work.

Today Daniel Kaufman is in demand by Wall Street traders...but, he says, there are plenty of
others that still show little interest in understanding the roots of their poor decisions.
“Despite IT, we all go to more and more of them.” reflects Jonathan Day of McKinsey. But
there must be a way to make them work.

On the face of it, why shouldn’t a company that does something wrong pay the price?

GE’s aim is to monitor everything in real time...

Almost everybody in the world now has one, and growth is booming in the developing
world, too.

In the midst of a landscape of mud and men rises a vast glass-fronted box that will soon be
Britain’s largest free-standing building. This is Heathrow airport’s fifth terminal, destined to
cater for 30m passengers a year.

SECTION 4: CAREER SKILLS
4 Write in the missing words in these questions.

30
31
32
33
34
35
36
37
38
39
40
41

can I help you?

there anything I can do?

can we set up a meeting?For next week?
do you think of that new film?

you like playing golf?

much are you budgeting for?

that sound doable?

didn’t you follow my instructions?

you know who I could ask for advice on this?
what happened next?

everything going smoothly?

do we go from here?

42
43
44
45

idea what the problem is?

‘sup? Is there a problem?

are things going?

you like to take full responsibility for this?

SECTION 5: WRITING

5 You have been asked to manage the setting up of English language classes for employees
at your company. Write a feasibility report. Write what you will need to consider at each
stage of setting up this project under the sub-headings below. There are 2 marks per
section.

Evaluate the risk factor

(46/47) First of all we need to consider

Forecast the costs

(48/49) Secondly
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Select the teachers/language school
(50/51)

Organise facilities
(52/53)

Monitor delivery
(54/55)

Obtain progress reports
(56/57)

Review results
(58/59)

Evaluate overall performance
(60/61) Finally

SECTION 6: LISTENING

Part 1

6 Complete these four extracts from emails by listening to four short conversations. The
emails have been sent by one of the speakers. Complete the emails with words from the
listening. Listen twice.

Listening 1:

Track 7

I regret to inform you that I have been unable to get all the (62) for
all our subsidiaries. Currently I have been able to obtain the (63)
for Europe only. I should be able to provide you with...

Listening 2:

With reference to the figures you sent for the (64) department, I’'m
afraid I don’t have time to (65) them. I would be grateful if you
could do this (66)

Listening 3:

I’'m sorry to hear that you’ve been unable to discover what the cause is of the (67)
to fail. I would like to suggest that you arrange (68)
with the people who installed the (69)

Listening 4:
Further to your questions about your presentation to the (70) about
how to improve the (71) system, I suggest you just focus on plans
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for the (72) . Please find attached a copy of the (73)
we prepared which you can show them.

Part 2
Track 8
7 Listen to a talk about Google. Write down the missing words and numbers in the Key
Facts below. See the first example. Listen twice.

KEY FACTS OF GOOGLE IPO:

Revenues from___sale of stocks ___: $1.7 billion.

Number of (74) sold: 20  million
Estimated revenue hoped for: (75)$ billion
Estimated number of stocks to sell: (76) million
Actual price: (77)$
(78) price: Between $108-£135
Timing of IPO: Month of (79)
(80) : $125

SECTION 7: SPEAKING
(81-100)
8 Prepare a presentation for your teacher about you and your company. Include the
following:
— introduce yourself appropriately
— describe your job
— describe your company
— present the company structure (with a visual aid)
— present the company’s recent performance
— describe the future plans of the company
— explain why the company is a good investment
Your teacher will also ask you three questions at the end and mark your talk using the scorecard
below. The teacher circles 1 mark if a student includes the area and circles 2~ marks for
communicating it accurately and effectively. There is a maximum of twenty marks.
The student:
introduced him/herself appropriately
described his/her job
described his/her company
presented the management structure (with a visual aid)
presented the company’s recent financial performance
described the future plans of the company
explained why the company is a good investment
answered a question about his/her job or company
answered a second question about his/her job or company
answered a third question about his/her job or company
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6. YY4EBHO-METOJUYECKOE U UH®OPMALIMOHHOE OBECHEYEHUE
TACIATITAHBI

6.1. Vcrounuku

1. Dnextponnas oubmmoreka PITY https://liber.rsuh.ru/

2. KOpaiit - o6pa3oBatenbHas mwiardopma https://urait.ru/

3. Znanium.com - 3JIeKTPOHHO-OMONMHOTEeYHas cucteMa https://znanium.com/
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Cnucok MCTOYHMKOB M JIUTEPaTyPhl
OcHoBHast IMTEpaTypa
1. TIuporosa JI. . YueOnoe mocoOue "AHramiickuil ajis MapkeTMHra U pekjamsl", MockBa

PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
2. Sxymesa, U. B. Anrmmiickuit s3sik (B1). Introduction Into Professional English : yuebuuk u

npaktukyM s By3oB/ W. B. SIkymesa, O. A. JlemueHkoBa. — 3-€ u371., UCIp. U JIOM. —
Mocksa : M3natensctBo FOpaiit, 2025. — 148 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-17896-8. — Tekcr : snekTpoHHbI // OOpa3zoBarenbHas rmiargopma HOpalT [calfT]. —

URL: https://www.urait.ru/bcode/561203 (mata obpamenus: 28.01.2025).

JlonoiHUTEIbHAS JTUTEPATypa

1. Yukunera, JI. C. AHrmuiickuil s3bIK U1 myOsmuHbIX BeicTymuieHud (B1-B2). English for
Public Speaking : yuebnoe nocobue mast By3os / JI. C. UukuneBa. — 2-e uU31., UCOp. U JIOM. —
Mocksa : M3natensctBo FOpaiit, 2023. — 167 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-08043-8. — Tekcr : snektpoHHbId // OOpa3zoBarenbHas rmiargopma HOpailT [calT]. —
URL: https://urait.ru/bcode/512417
2. Tapb6osckuii, H.K. Teopuss mnepeBoma: yueOHMK M TNPaKTUKyM s BYy30B/
H. K. I'ap6oBckuii. — 3-e¢ m3a., ucnp. u gom. — Mocksa : M3gatensctBo FOpaiit, 2025. —
387 ¢. — (Bricmiee o6pazoBanme). — ISBN 978-5-534-07251-8. — Tekcr : 2JIEKTPOHHBIN //
OopasoBarenbHas wiatdopma FOpaiit [caiir]. — URL: https://www.urait.ru/bcode/560380 (nara
obpamenus: 28.01.2025).
3. BopownrtoBa, 0. A. TlpakTuueckuii Kypc pasroBOpHOM pedn Ha aHTIMHCKOM si3bike. English

conversation practice : y4eObHoe mocobme mis By3oB/ 0. A. BoponmoBa. — Mocksa :
WznarensctBo FOpaiit, 2023. — 185 c. — (Bsicmiee o6pazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onektpoHHbld // OOpa3oBarenpHas tiathpopma FOpaiit [caliT]. —

URL.: https://urait.ru/bcode/520212

4. Jlateimes, JI. K. TexHomorust mepeBoja : yueOHUK U TTpakTukyMm i1 By30B / JI. K. JlaTeimes,
H. 1O. CeBepoBa. — 4-¢ u3n., nepepad. u gon. — Mocksa : M3narensctBo Opaiit, 2025. —
263 c. — (Bwicmee oOpazoBanue). — ISBN 978-5-534-00493-9. — TekcT : 3neKTpOHHBIN //
OobpazoBarenbHas miatdopma FOpaiit [caiiT]. — URL: https://www.urait.ru/bcode/560200 (mata
obpamenus: 28.01.2025).

6.2. Ilepeyenr pecypcoB HMH(GOPMAIMOHHO-TEJIEKOMMYHMKANMOHHON  CeTH
«/HTepHEeT», HEOOXOAMMBbIN 1JI OCBOEHHMSI AMCUMILIMHBI (MOIYJIs1)

1. www.rusneb.ru - HarmmonanpHast a1ektpoHHas oubmmoreka (HOB)
2. www.elibrary.ru - ELibrary.ru Hayunas snextponnast Onbiamorexa
3. www.grebennikon.ru - OnextponHas 6ubnuoreka Grebennikon.ru
4. http://study-english.info - CaifT my1s1 U3y9aronIMX aHTTUHCKUAN S3BIK, CTYIEHTOB,
nperno/iaBaTeseil By30B U NEPEBOTUMKOB
5. http://www.mystudy.ru - Aarnuiickas rpammatuka Ha MyStudy.ru
6. http://www.homeenglish.ru/Grammar.htm - Anrnuiickas rpammaTtuka Ha HomeEnglish.ru
7. http://www.study.ru/support/handbook - CripaBo4HHK 110 TpaMMaTHUKE aHTIUHACKOTO SI3bIKA
Ha Study.ru
8. http://www.grammar.sourceword.com - [IpakTudeckas rpaMmMaTHKa aHTJIMICKOTO SI3bIKa
Ha Grammar.Sourceword.com
9. http://www.native-english.ru/grammar- [IpakTiudeckas rpaMmaTHKa aHTJIMHCKOTO SI3bIKA
Ha Grammar.Sourceword.com - ['pammartuka anrimuiickoro s3sika Ha Native-English.ru
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https://urait.ru/bcode/520212
https://www.urait.ru/bcode/560380
https://urait.ru/bcode/512417
https://www.urait.ru/bcode/561203

10. http://www.alleng.ru/english/engl.htm - YueOGHbIe MaTepuanbl M0 aHITTUHCKOMY S3BIKY,
CCBUJIKM Ha y4eOHble calfThl, OMOIMOTEKH U CIPAaBOYHHUKH, OAHKU U KOJIJIEKIIUU pedepaTos,
KypPCOBBIX H TIP.

6.3 IIpodeccuonabHbIe 0a3bl JaHHBIX U MH(POPMAIMOHHO-CIIPABOYHbIE CHCTEMBbI
Hoctyn k npodeccroHanbHbIM 6a3am maHHBIX: https://liber.rsuh.ru/ru/bases

WHudopManroHHbIe CIIPAaBOYHbBIE CUCTEMBI:
1. KoncynbranT Ilnroc
2. Tapanr

7. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJINHBI

st obecrieuennst nucuiuinHbl «IlepeBon mpodeccnoHanbHBIX TEKCTOBY UCIIONB3YETCS
MaTepHallbHO-TEXHUUECKass 0a3a 00pa30BaTENbHOTO YUPESKICHUSA: KOMIIBIOTEPHBIE KIIACCHI,
JIEeMOHCTPAIMOHHBIE TTPUOOPHI, MYJIbTUMEIUIHBIE CPEICTBA, YIeOHBIE (QIIBMBI, TPCHAXKEPHI U
Hay4Has 6ubnuoreka PITY.

CocraB nporpaMMHOTO o0OecrieueHus:

Windows

Microsoft Office

Amaneyc

1C: IIpennpusitue

ABBYY Lingvo

Acrobat Professional 9

Corel Painter 11 Education License English

Delphi 2010 Professional ELS AcademicConLic

9. QuarkXPress 9, Enunsiii, [Tonnsiii, O6pasoBanue, Europe East Edition
10. SonySoundForge 10 Axanemuuecknii Axkagemudeckas Jlutensus,
11. Wowza Media Server 2

12. Kaspersky Endpoint Security

PN R =

8. OBECIIEYHEHHUE OBPA30OBATEJIBHOI'O ITPOLHECCA
JJI 1IN C OTPAHUYEHHBIMHU BO3SMOXHOCTAMMU 310POBbS

B xone peanuzanuu TUCHMIUIMHBI UCTIONB3YIOTCS CIEAYIONINE TOTOJTHUTEIBHBIE METO/IbI
o0ydeHus1, TEeKYIIEr0 KOHTPOJS YCIEBAEMOCTH M MPOMEKYTOYHON aTTeCTallii 0OYyJarOIIUXCs B
3aBUCUMOCTH OT WX MHAUBUIYAITBHBIX OCOOCHHOCTEH:

* JUISI CJICTIBIX U CIAOOBUISAIINX: JIEKIIMA O(DOPMIISIOTCS B BUJE AIEKTPOHHOTO JIOKYMEHTA,
JOCTYITHOTO C TIOMOIIBI0 KOMIIBIOTEPA CO CIIEIUATU3UPOBAHHBIM ITPOTPAMMHBIM 00€CTICUCHHEM;
MMCbMEHHBIE 3a/IaHMsI BBIMOJHSAIOTCS HA KOMIBIOTEPE CO CIEHHAIIM3UPOBAHHBIM MPOTPAMMHBIM
o0ecreueHneM WA MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM; 00ECIIEYNBACTCS HHINBUIYaTLHOE
paBHOMepHOe ocBelieHrne He MeHee 300 JIFoKC; AJsl BBIMOJHEHUS 3aJaHus PU HEOOXOAUMOCTH
MIPEAOCTABIIACTCS YBEIIMUNBAIOIICE YCTPOMCTBO; BO3MOKHO TaKKE UCTIOJIb30BaHUE COOCTBEHHBIX
YBEJIMYUBAIONINX YCTPOUCTB; MUCHMEHHBIE 3aJaHUS OPOPMIISIFOTCS YBEIMYEHHBIM IIPUPTOM;
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9K3aMeH M 3a4€T MPOBOJATCS B YCTHOW (hopMe WM BBHIMOJHAIOTCA B MUCbMEHHON (Qopme Ha
KOMIIBIOTEPE.

* U1 TIYyXUX U cHAa0OCHBIIIANIMX: JEKIMH OQOPMISIOTCS B BHJE DICKTPOHHOTO
JOKYMEHTa, 100 TMpelocTaBisieTcs 3BYKOYCHJIMBAIOLIAs —ammaparypa HWHAMBHIYyaJbHOTO
MOJIb30BAHMS; MUCbMEHHBIE 3aJaHUsl BBINOJHSIOTCS HAa KOMIIBIOTEpE B MUCBMEHHOW (hopme;
9K3aMEeH U 3a4€T MPOBOASTCS B MUCbMEHHOU (hopMe Ha KOMITBIOTEPE; BOSMOXKHO MPOBEJCHHUE B
dbopMe TecTUpOBaHMUSL.

* JUISL JIMI[ C HapyUICHUSIMH OIOPHO-JIBUTaTeNIbHOTO ammapara: JeKIUU o(QOopMIIIOTCS B
BUJE  DJIEKTPOHHOIO  JIOKyMEHTa,  JOCTYIHOTO C  IIOMOLIbKO  KOMIIBIOTEpAa  CO
CTIeMAIM3UPOBAHHBIM TTPOTPAMMHBIM 00€CIIEYeHHUEM; TTMCEMEHHBIE 3aaHMUs BHIMTOIHSIOTCS Ha
KOMIIBIOTEPE CO CHEIHMAIM3UPOBAHHBIM IMPOTPaMMHBIM OOecrieueHHeM; 5K3aMEeH U 3auéT
MIPOBOASATCS B YCTHOM (hopMe MIIH BBITIOJHSIOTCS B TUCBMEHHOU (hopMe Ha KOMIIbIOTEPE.

ITpu HEOOXOIMMOCTH MIPelyCMaTPUBACTCS YBEJINUCHNE BPEMEHH ISl IOJTOTOBKU OTBETA.

[Ipouenypa  mpoBefeHHs  NPOMEXYTOYHOM  arrecTaluu A 0Oydaromuxcs
yCTAQHABJIMBAaeTC C YYETOM UX HHAMBHIAYAJbHBIX MCUXO(PHU3UUECKUX OCOOCHHOCTEH.
[IpomexyTouHas aTTecTalys MOXKET IPOBOJAUTHCS B HECKOJIBKO ITATOB.

[Ipu mpoBeneHHH MPOLEAYPbl OLEHUBAHMUS PE3yJbTaTOB OOyUeHHs HpedycMaTpUBaeTCs
UCTIOJNIb30BaHUE TEXHUYECKHX CPEICTB, HEOOXOAMMBIX B CBS3M C HHIUBUIYAJIHbHBIMU
0COOEHHOCTSIMH 00YyYaromuxcs. ITH CPEJCTBA MOTYT OBbITh NPEIOCTABICHBI YHUBEPCUTETOM,
WJIM MOTYT HCTIOJIb30BAaThCsl COOCTBEHHbIE TEXHUUECKHE CPE/ICTBA.

[IpoBenenue mpoueAypbl OLEHHBAHUS  PE3YyJIbTaTOB OOyYEHHUS JIOMyCKaeTcs ¢
MCIOJIb30BaHUEM JMCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOIOTHIA.

OO6ecneunBaeTcs 10CTyn K MHGOOPMAIIMOHHBIM U OMOIHOrpaduuecKuM pecypcam B CETH
WuTepHer mis kaxzaoro oOywaromierocss B gopmax, aJanTHPOBAaHHBIX K OrPAaHUYCHHSIM HUX
3JI0POBbS U BOCIIPUATHUS MH(OPMAIIH:

* JUISL CJIETIBIX M CIA0OBUIAIIMX: B MEYaTHOM (opMme yBeIHMUEHHBIM IIpudTOoM, B dopme
3JIEKTPOHHOT'O JIOKyMEHTa, B (hopMme ayano (aiina.

* JUISL TIIyXHUX M ca00CbIIIaluX: B neyaTHOU ¢opme, B hopMe 3JIEKTPOHHOTO TIOKYMEHTA.

* Ui O0YyYaroIuXCs C HapyIHICHUSMH OINOPHO-IBUTATEIILHOIO amnmapaTta: B IeYaTHON
dbopme, B popMe IIEKTPOHHOTO TOKyMEHTa, B (hopMme ayauo Qaiina.

VY4eOHble ayTUTOPUU AJIsl BCEX BHJIOB KOHTAKTHON M CaMOCTOSITENIbHON pabOThl, HayuyHas
O6uOIMOTEeKa U MHbIE MOMENICHMs JUIsi 00y4YeHHsI OCHAILlEHBI CIIEUAIbHBIM 000pYy/IOBaHUEM U
y4eOHBIMHU MECTaMU C TEXHUYECKUMHU CPEICTBAMU 00yUEHUS:

* JUISL CJETbIX U CIa0OBUASIIUX: YCTPONCTBOM Il CKAHUPOBAHMS W YTEHHUS C KaMepoi
SARA CE; nucrineem bpaiins PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

* JUISl TIYXUX U c1a0O0CIbIIIaINX: aBTOMaTU3UPOBAHHBIM pabOYUM MECTOM ISl JItoJIeH ¢
HapylIEHHEM CIIyXa U CIa00CTBIIIAINX; aKYCTHUECKUN YCHUIINTENb U KOJIOHKH;

. JUIsL 00YYaroIIMXCs C HAPYIIEHUSIMU OMOPHO-/IBUTaTENILHOTO armapaTa: nepeiBHKHbIMH,
peryaupyeMbIMH dproHoMudeckuMu napramu CH-1; KOMIbIOTEpHON TEXHUKOH CO
CHeIHabHBIM IIPOrPAMMHBIM O00€CIIeUeHUEM.

9. METOAUYECKHUE MATEPHAJIbI

9.1. IlnaHbl CEMUHAPCKUX 3aHATHH

MeTtoaudeckue yka3aHHs MPEACTABISIOT COOO0M MiaH 3aHATUH, CTPYKTYPHUPOBAHHBINA MO
TeMaM Kypca, pasfenbl KOTOPOTO BKJIIOYAIOT IeNib (3a7adu) 3aHsITHS, 00pa3oBaTelIbHBIC
TEXHOJIOTHH, CoJiepkaHue. MeTonudyecKue yKa3aHus IOJDKHBI 00ecleuuBaTh IPENoJaBaHue
muciutInHbl B cooTBeTcTBHH ¢ PI'OC BO 1 yueOHBIM mIaHOM.

Tema 1. Branding
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Buabi paéoTsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJOTMYECKOW) U MHUCHbMEHHON pedM IMoj
PYKOBOJACTBOM IIpENOAaBaTENsl.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPHATOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUA
HaBBIKOB ayJIUPOBAHMUSI.

4. BeimonHeHue 3aJaHU HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJCIBHBIX MPEATOKEHUH.
5. Pa3zBepnyTas Oecena ¢ o0Cy X aeHHEM JOKIIaa IO TEME YPOKa

Bomnpocs! 1js1 00CcyKaeHus:
1. Some people consider a company logo or name to be a brand. To what extend are they right or
wrong?
Is marketing equivalent to Branding ?
2. How does Philip Kotler define a brand?
3. What functions does a brand comprise?
4. What activities does branding involve?
5. How does a brand work as a psychological trigger?
6. How does branding reach target audience?
7. How does branding help outperform competitors?

Cnmcox MCTOYHMKOB M JIUTEPATyPhI

OcHoBHas1 JiuTEpaTypa
1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1is MapkeTHHra U pekiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2. Slxymesa, . B. Anrnwmiickuii si3pik (B1). Introduction Into Professional English : yueOnuk n

npakTukym s By3oB/ U. B. flkymea, O. A. JlemuenkoBa. — 3-¢ W3A., UCIP. U JIOM. —
Mockga : M3garensctBO Opaiit, 2025. — 148 c. — (Bwicmee obpazoBanue). — ISBN 978-5-
534-17896-8. — Texkcr : anekTpoHHbid // OOpa3oBatenbHas 1wiarpopma FOpait [caiiT]. —

URL: https://www.urait.ru/bcode/561203 (mata oOpamenus: 28.01.2025).

JlonoiHUTeIbHAS JTUTEpPaTypa

1. Yukunesa, JI. C. Auramiickuii s3bIKk uis myOnumunbix BeicTymienuid (B1-B2). English for
Public Speaking : yuebnoe mocobue mis By3oB / JI. C. UukuneBa. — 2-¢ u31., UCHpP. U JOI. —
Mocksa : M3garensctBo HOpaiit, 2023. — 167 c. — (Bwicmee obpazoBanue). — ISBN 978-5-
534-08043-8. — Texkcr : anekTpoHHbId // OOpa3oBatenpHas 1wiargopma FOpait [caiiT]. —
URL.: https://urait.ru/bcode/512417
2. Tap6osckmii, H.K. Teopuss mnepeBoma: yueOHHMK ¥ MNPAKTUKyM s BYy30B/
H. K. T'ap6oBckuii. — 3-e u3n., uchp. u jgom. — Mocksa : MzgatensctBo FOpaiir, 2025. —
387 c.— (Bricmiee o6pazoBanue). — ISBN 978-5-534-07251-8. — TekcT : 3MeKTpOHHBIN //
Ob6pazoBatenpHas miatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560380 (marta
obpamenus: 28.01.2025).
3. Boponmosa, 0. A. Ilpaktudeckuii Kypc pa3roBOpHOI peun Ha aHriauiickoM sizbike. English

conversation practice : y4yeOHoe mocobue s By3oB/ IO. A. BoponmoBa. — Mocksa :
WznarensctBo Opaiit, 2023. — 185 c. — (Briciee obpazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextpoHHbli // OOpa3oBarenbHas minatgopma FOpait [caiiT]. —

URL: https://urait.ru/bcode/520212

4. Jlateies, JI. K. TexHonorus nepeBoja : yueOHUK U npakTUKyM uig By30B / JI. K. JlaTbImes,
H. 1O. CeBepoBa. — 4-e¢ u3n., nepepad. u gon. — Mocksa : U3narensctBo Opaiit, 2025. —
263 c. — (Boicmee oOpazoBanue). — ISBN 978-5-534-00493-9. — Tekct : 3JeKTpOHHBINA //
O6pazoBatenbHas mwiatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560200 (marta
obpamenus: 28.01.2025).
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Tema 2. Advertising

Buasl padorsr:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOTO, U3y4YalOUIET0, aHATUTHUECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOTMYECKOM M MOHOJIOTHUYECKOM) M MUCHhMEHHOW peyu MO
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Ucnonws3oBaHWe ayauo- W BHJIEOMATEpPUAIOB, KOMIIBIOTEPHBIX TEXHOJOTHW ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BoinonHeHue 3aJaHUN Ha TIPSAMOM M 0OpaTHBIN NMEPEBOJ] TEKCTOB U OTJEIbHBIX MPEATI0KEHUI.
5. Pa3BepnyTas Oecena ¢ 00CykJIeHHEM J0KIa1a 10 TeME YPOKa

Bonpocsl ai1st 00cyKkneHus:
Bonpocsl ais1 00cyKaeHus:
1. How do you know about new goods and services on the market?
2. Where can you face advertising?
3. Do you believe that advertising makes people buy things they don’t need? Why?
4. Does advertising raise prices for products? Why?
5. How can advertising help a business to develop?
What are the main features of advertising?
6. What variations of advertising are listed in the text?
7. What are four main objectives of advertising?
8. What business issues does advertising work out?
9. What social issues does advertising work out?

Cnucok MCTOYHMKOB M JIUTEPATyPhI
OcHoBHast IMTEpaTypa
1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuil ajis MapkeTuHra U pekjamsl", MockBa

PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
2. Sxymesa, U. B. Anrmmiickuit s3sik (B1). Introduction Into Professional English : yuebnuk u

npaktukyM s By3oB/ W. B. SIkymea, O. A. JlemueHkoBa. — 3-€ u31., UCIp. U JIOM. —
Mocksa : M3natensctBo FOpaiit, 2025. — 148 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-17896-8. — Tekcr : snekTpoHHbI // OOpa3zoBarenbHas rmiargopma HOpalT [calfT]. —

URL: https://www.urait.ru/bcode/561203 (mata obpamienus: 28.01.2025).

JlonoiHUTEIbHAS JTUTEPaTypa

1. Yukunera, JI. C. AHrmuiickuil s3bIK Ui myOsmuHbIX BeicTymuieHud (B1-B2). English for
Public Speaking : yuebnoe nocobue mist By3os / JI. C. UukuneBa. — 2-e U31., UCOP. U JIOM. —
Mocksa : M3natensctBo IOpaiit, 2023. — 167 c. — (Bwicmee obpazoBanue). — ISBN 978-5-
534-08043-8. — Tekcr : snekTpoHHbId // OOpa3zoBarenbHas rmiargopma HOpailT [calfT]. —
URL: https://urait.ru/bcode/512417
2. Tapb6osckuii, H.K. Teopuss mnepeBoma: yueOHMK M TNPaKTUKyM s BYy30B/
H. K. I'ap6oBckuii. — 3-e¢ m3a., ucnp. u gom. — Mocksa : M3gatensctBo Opaiit, 2025. —
387 ¢. — (Bricmiee o6pazoBanme). — ISBN 978-5-534-07251-8. — Tekcr : 2JIEKTPOHHBIN //
OopasoBarenbHas wiatdopma FOpaiit [caiir]. — URL: https://www.urait.ru/bcode/560380 (nara
obpamenus: 28.01.2025).
3. BopownroBa, 0. A. TlpakTuueckuii Kypc pasroBOpHOM pedr Ha aHTIMHCKOM si3bike. English

conversation practice : y4eOHoe mocobme s By3oB/ FO. A. BoponmoBa. — Mocksa :
WznarensctBo FOpaiit, 2023. — 185 c. — (Bricmiee o6pazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onektpoHHbld // OOpa3oBarenpHas tiatdpopma FOpaiit [caliT]. —

URL: https://urait.ru/bcode/520212
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4. Jlateies, JI. K. TexHonorus nepeBoja : yueOHUK U npakTHUKyM i By30B / JI. K. JlaTsimes,
H. 1O. CeBepoBa. — 4-e¢ u3n., mepepab. u gon. — Mocksa : M3narensctBo Opaiit, 2025. —
263 c. — (Bricmee oOpazoBanue). — ISBN 978-5-534-00493-9. — Tekct : 3JeKTpOHHBINA //
OopasoBarenbHas wiatdopma FOpaiit [caiir]. — URL: https://www.urait.ru/bcode/560200 (nara
obpamenus: 28.01.2025).

Tema 3. Ethics in Advertising

Buasbi padorbi:

1. Pa3zBuTre HaBBIKOB UTE€HHUS (IOMCKOBOT0, M3YYaIOIEr0, aHATUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOM (AMAJIOTMYECKON M MOHOJOTMUECKOW) M MUCHhbMEHHON peYM IO
PYKOBOJICTBOM IperoaaBaTesl.

3. Wcnonp3oBaHue ayauo- U BHAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJOTHH ISl pa3BUTHS
HAaBBIKOB ayJIUPOBAHMUSI.

4. BeimosHeHne 3a/1aHuid Ha TIPSIMOI M 0OpaTHBIN MEPEBO] TEKCTOB M OTICIBHBIX MPEIT0KCHHH.
5. PasBepHyTas Oecena ¢ 00CYKACHHEM JOKIIaJa 1o TeME YpoKa

Bomnpocs! 1i1st 00cyKIeHus:

1. To what extent do you agree with the statement that advertising doesn't tell lies, it
merely exaggerates or bends the truth?

. What are signs of ethical advertising?

. What are signs of unethical advertising?

. What examples of unethical advertising do you know?

. Are companies which use unethical advertising subject to legal action?

. What is the ultimate goal of advertising?

. Do all companies nowadays realize the importance of responsible marketing practices?
. To what extent do consumers trust advertising?

. What gimmicks do advertisers resort to with a view to attracting customers?

10. How are companies penalized for violating consumer-related laws? Give examples.
11. What are the consequences of misleading customers?

O 03O L B~ W

CHHCOK HCTOYHHUKOB U JTUTEPATYPHI

OcHoBHas1 JiuTEpaTypa
1. Tluporosa JI. . YueOHnoe nmocobOue "AHrnauiickuil majis MapkeTuHra U pekiamsl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2. Sxywmesa, U. B. Anrnmiickuit s3sik (B1). Introduction Into Professional English : yuebuuk u

npakTukym s By3oB/ U. B. flkymeBa, O. A. JlemueHkoBa. — 3-¢ H3A., WUCIpP. U JIOM. —
Mocksa : U3natensctBo IOpaiit, 2025. — 148 c. — (Bricuiee obpazoBanue). — ISBN 978-5-
534-17896-8. — Texkcr : anekTpoHHbIH // OOpa3oBatenbHas 1uiargopma FOpait [caiiT]. —

URL: https://www.urait.ru/bcode/561203 (mata oOpamenus: 28.01.2025).

JlonoHUTeIbHAS JTUTEPaTypa

1. Yukunera, JI. C. Auramiickuii s3Ik Ui myOnumaHbeix BeicTymiennid (B1-B2). English for
Public Speaking : yuebnoe nocodbue mis By3oB / JI. C. UukuneBa. — 2-e u3A., UCOp. U JOM. —
Mocksa : M3natensctBo FOpaiit, 2023. — 167 c. — (Bricuiee obpaszoBanue). — ISBN 978-5-
534-08043-8. — Tekct : anexkTpoHHbld // OOpa3zoBatenbHas riatdopma HOpaiftr [caiiT]. —
URL: https://urait.ru/bcode/512417
2. Tap6osckmii, H.K. Teopuss mepeBoma: y4eOHHK M TPAKTUKyM s BY30B /
H. K. I'ap6oBckuit. — 3-e¢ u3a., ucnp. u gom. — Mocksa : U3gatensctBo Opaiit, 2025. —
387 c. — (Bricmiee o6pazoBanme). — ISBN 978-5-534-07251-8. — TekcT : AMeKTpOHHBIN //
O6pazoBarenbHas mwiatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560380 (mara
obpamenus: 28.01.2025).
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3. BoponmoBa, 0. A. Ilpaktudeckuil Kypc pa3roBOpHO# peun Ha aHrnuiickoM sizbike. English

conversation practice : ydeOHOe mocobue st By3oB/ FO. A. BoponmoBa. — Mocksa :
WznatensctBo FOpaiit, 2023. — 185 c. — (Bsicmiee o6pazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextponHsii // OOpazoBatenbHas 1wiatgopma IOpaiit [caitt]. —

URL: https://urait.ru/bcode/520212

4. Jlateimes, JI. K. TexHomorust mepeBoja : yueOHUK U TTpakTUKyMm i1 By30B / JI. K. JlaTeimes,
H. 1O. CeBepoBa. — 4-¢ u3a., mepepad. u mom. — Mocksa : M3marensctBo FOpaiit, 2025. —
263 c. — (Bwicmee oOpazoBanue). — ISBN 978-5-534-00493-9. — TekcT : 3neKTpOHHBIN //
Oo6pazoBarenpHas mwiatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560200 (nmarta
obpamenus: 28.01.2025).

Tema 4. Advertising Techniques

Buabl paéoTsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IOMCKOBOTO, U3YYalOIero, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJIOTMYECKOW) M MUCHbMEHHON pedM Mo
PYKOBOJCTBOM IIpENoAaBaTesl.

3. Wcnonp3oBaHue ayauo- U BHUAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTMH ISl pa3BUTHS
HAaBBIKOB ayJUPOBAHMSI.

4. BeinonHeHye 3ajaHuii Ha MPSIMOM 1 00paTHBIN NIEPEBOJ TEKCTOB M OTJCIIBHBIX MPEII0KECHUH.
5. PasBepHyTas Oecena ¢ 00CyKAeHHEM JOKJIaja o TeMe ypoKa

Bomnpoce! 1i1s1 00cy:K1eHus:
1. What techniques do advertisers use to persuade people to buy?
2. Do you believe that advertisers use the technique of the 25-th shot? Why do you think
s0?
3. How do advertisers involve human senses to make people buy?
4. Does the technique of product placement work? Justify your point of view.
5. Do customers easily identify advertising techniques or does their subconscious lead their
behaviour?
6. Who was the first to use subliminal advertising? Was it a success?
7. Under what conditions can subliminal advertising be effective?
8. What results did the experiment with Lipton brand show?
9. Did the results of the experiment denied the possible impact of subliminal advertising?
10. What is the author's attitude to subliminal advertising practice?
Cnucox HCTOYHMKOB M JIUTEPATYPHI
OcHoBHas1 JIuTEpaTypa
1. Tluporosa JI. . YueOHoe nmocobOue "AHriauiickuil ajis MapkeTuHra U pekiamsl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.. http://elib.lib.rsuh.ru/elib/000015782
2. Sxywesa, U. B. Aunrnmiickuit s3sik (B1). Introduction Into Professional English : yuebuuk u

npakTukym s By3oB/ U. B. flkymeBa, O. A. JlemueHkoBa. — 3-¢ H3A., WUCIP. U JIOM. —
Mocksa : MU3natensctBo FOpaiit, 2025. — 148 c. — (Bricuiee obpazoBanue). — ISBN 978-5-
534-17896-8. — Texkcr : anekTpoHHbIH // OOpa3oBatenbHas 1uiargopma FOpait [caiiT]. —

URL: https://www.urait.ru/bcode/561203 (mata oOpamenus: 28.01.2025).

JlonoHUTeIbHAS JTUTEPaTypa

1. Yukunera, JI. C. Auramiickuii s3Ik Ui myOnumaHbeix BeicTymiennid (B1-B2). English for
Public Speaking : yuebnoe nmocodbue mis By3oB / JI. C. UukuneBa. — 2-e u3A., UCOp. U JOI. —
Mocksa : M3natensctBo FOpaiit, 2023. — 167 c. — (Briciee obpaszoBanue). — ISBN 978-5-
534-08043-8. — Tekct : anexktpoHHbld // OOpa3zoBatenbHas riatdopma HOpaiftr [caiiT]. —
URL: https://urait.ru/bcode/512417
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2. Tap6osckmii, H.K. Teopuss mepeBoma: y4eOHMK M TPAKTUKyM IS BY30B /
H. K. I'ap6oBckuii. — 3-e¢ u3a., ucnp. u gom. — Mocksa : M3gatensctBo Opaiit, 2025. —
387 ¢. — (Bricmiee o6pazoBanme). — ISBN 978-5-534-07251-8. — Tekcr : AMeKTPOHHBIN //
OopasoBarenbHas wiatdopma IOpaiit [caiir]. — URL: https://www.urait.ru/bcode/560380 (nara
obpamenus: 28.01.2025).

3. Boponroga, 0. A. Ilpaktuueckuii Kypc pa3srOBOpHOM peyu Ha aHTJIMMCKOM s3bike. English

conversation practice : ydeObHoe mocobue s By3oB/ 0. A. BoponmoBa. — Mockaa :
NznarensctBo IOpaiit, 2023. — 185 c. — (Bricmee obpazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextpoHHbld // OOpa3oBarenbHas miatdpopma FOpaiit [caiiT]. —

URL: https://urait.ru/bcode/520212

4. Jlatpiues, JI. K. TexHosnorus nepeBoja : yueOHUK U mpakTukyM aiis By3oB / JI. K. JlaTeies,
H. 1O. CeBepoBa. — 4-e¢ u3n., mepepab. u gon. — Mocksa : M3narensctBo Opaiit, 2025. —
263 c. — (Bricmiee oOpazoBanue). — ISBN 978-5-534-00493-9. — Tekct : 3J€KTpOHHBINA //
ObpazoBarenpHas mnatdopma FOpaiit [caiiT]. — URL: https://www.urait.ru/bcode/560200 (nata
obpamenus: 28.01.2025).

Tema 5. Psychology in Advertising

Buab1 paéorsi:

1. Pa3zBuTre HaBBIKOB UT€HUS (IOMCKOBOT'0, M3YYAIOIIEr0, aHATUTUIECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOHM (IMAIOTMYECKOW M MOHOJIOTUYECKOW) M MUCHMEHHOW Peyu MO
PYKOBOJICTBOM ITPEIOAABATEIS.

3. Ucnonws3oBaHWe ayauo- U BHJIEOMATE€pPUANOB, KOMIBIOTEPHBIX TEXHOJOTUU ISl PAa3BUTHUSA
HAaBBIKOB ayJIUPOBAHHS.

4. BoimonHeHue 3aaHU HA TIPSAMOI M 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJENbHBIX MPEAT0KEHUI.
5. PasBepHyTas Oecena ¢ 00CYKACHHEM JOKIIaa 1o TeMe YpoKa

Bonpocs! 1151 00cyKIeHus:

. What tools do advertisers use to attract potential customers?

. Does an advertisement only convey information or does it trigger emotions?
. What kind of emotions does advertising arouse?

. How does advertising link to psychology?

. What is the purpose of using principle of psychology in advertising?

. What human emotions are utilized in advertising?

. What response is expected when fear, fun, live or vanity are used in advertising?
. Why do advertisers use celebrity endorsement?

. Why do consumers trust experts?

10. How do advertisers use customers' memories to create affinity and intent?
11. What did the experiment conducted by Disney company show?

12. What is the role of a colour in advertising?
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Cnucok MCTOYHMKOB M JIUTEPATyPhI

OcHoBHasi IMTEpaTypa
1. Tluporosa JI. . YueOHnoe mocoOue "AHraumiickuii ajis MapkeTuHra u pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2. Sxymesa, U. B. Anrnuiickuii s3e1k (B1). Introduction Into Professional English : yaeOnuk n

npaktukym s By3oB/ W. B. SlkymeBa, O. A. JlemyenkoBa. — 3-e¢ W3M., UCIOp. U JOI. —
Mocksa : M3natensctBo IOpaiit, 2025. — 148 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-17896-8. — Tekct : anexkrpoHHblid // OOpa3zoBatenbHas ruiatdopma HOpaift [caiiT]. —

URL: https://www.urait.ru/bcode/561203 (nara oopamenus: 28.01.2025).
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1. Yukunesa, JI. C. Auramiickuil s3bIK Juig myOnauuHblx BelcTymienuit (B1-B2). English for
Public Speaking : yueObnoe nocodue s By3oB / JI. C. UukuneBa. — 2-e u3A., UCOp. U JOI. —
Mockga : M3garensctBO HOpaiit, 2023. — 167 c. — (Bricmiee obpazoBanue). — ISBN 978-5-
534-08043-8. — Texkcr : anexTpoHHbid // OOpazoBatenpHas twiargopma FOpait [caiiT]. —
URL: https://urait.ru/bcode/512417

2. TapOoBckuii, H.K. Teopus mepeBoga: y4eOHMK W TPAKTUKYM Ui BY30B /
H. K. I'apOoBckuii. — 3-e u3a., ucnp. u pom. — Mocksa : M3narensctBo HOpaiit, 2025. —
387 c. — (Boicmiee o6pazoBanue). — ISBN 978-5-534-07251-8. — TekcT : »neKTpOHHBIN //
Oo6pazoBarenbHas miaTgopma FOpaiit [caiiT]. — URL: https://www.urait.ru/bcode/560380 (mata
obpamenus: 28.01.2025).

3. Boponmosa, 0. A. Ilpaktudeckuii Kypc pa3roBOpHOI peun Ha aHriauiickoM sizbike. English

conversation practice : ydeOHOoe mocobue i By3oB/ 1O. A. BoponmoBa. — Mockaa :
WznarensctBo FOpaiit, 2023. — 185 ¢. — (Bsicmiee o6pazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextponHsid // OOpa3oBatenbHas 1wiatgopma IOpaiit [caiit]. —

URL: https://urait.ru/bcode/520212

4. Jlateimes, JI. K. Texnonorus nepeBoja : yueOHUK M npakTUKyM [uig By30B / JI. K. JlaTblies,
H. 0. CeBepoBa. — 4-¢ m3x., nepepad. u mom. — Mocksa : M3marensctBo FOpaiit, 2025. —
263 c. — (Bwicmiee obpazoBanue). — ISBN 978-5-534-00493-9. — TekcT : 3MeKTpOHHBIN //
Ob6pazoBatenpHas miatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560200 (marta
obpamenus: 28.01.2025).

Tema 6. Advertising Copy

Buasi padorni:

1. Pa3BuTHE HAaBBIKOB UTE€HUS (IOUCKOBOTO, N3yYalOIEro, aHaTUTHIECKOT0).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOTMYECKON W MOHOJOTMUYECKOW) ¥ MUCHbMEHHON pedM Mo
PYKOBOJCTBOM IIpENOAaBaTels.

3. Hcnonp3oBaHue ayauo- U BHAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJOTHH ISl pa3BUTHS
HAaBBIKOB ayJUPOBaHUS.

4. BoinosiHeHue 3aJaHUN HA TIPSMOI M 0OpaTHBIN NEPEBOJ] TEKCTOB U OTJENbHBIX MTPEATI0KEHUI.
5. Pa3Bepnytas Gecena c oOcykIeHHEM A0KIala 10 TEME YPOKa

Bomnpocs! 1151 00cy:K1eHus:

1. What is the main aim of an advertisement?

2. What devices do advertisers use to attract customers attention?

3. What techniques do copywriters use to induce people to read an advertisement?

4. What kind of headline seems eye-catching?

5. Do copywriters keep to any rules or are they led by inspiration?

6. Why should an advertiser be thoroughly acquainted with the mental process?

7. What characteristics, qualities or values should an effective copy of the advertisement
possess?

8. How does an advertiser use the major instrument, the language to persuade customers to
choose a product?

9. How can an advertisement educate a customer?

10. What human instincts does an advertiser try to induce?

CHHCOK HCTOYHUKOB U JTUTEPATYPHI

OcHoBHas1 IMTEpaTypa
1. IMuporosa JI. . YueGHOe mocoOue "AHriauiickuil 1y MapkeTHHra U pexiamsbl", MockBa
PITY, 2021, 116 ctp, 5,8 m.i1. http://elib.lib.rsuh.ru/elib/000015782
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Mockga : M3garensctBo Opaiit, 2025. — 148 c. — (Bwicmiee obpazoBanue). — ISBN 978-5-
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387 c.— (Bricmiee o6pazoBanue). — ISBN 978-5-534-07251-8. — TekcT : 3MeKTpOHHBIN //
Ob6pazoBatenpHas miatdopma FOpaiit [caiit]. — URL: https://www.urait.ru/bcode/560380 (marta
obpamenus: 28.01.2025).
3. Boponmosa, 0. A. Ilpaktudeckuii Kypc pa3roBOpHOI peun Ha aHriauiickoM sizbike. English

conversation practice : y4yeOHoe mocobue s By3oB/ IO. A. BoponmoBa. — Mocksa :
WznarensctBo Opaiit, 2023. — 185 c. — (Bricmee obpazoBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextpoHHbi // OOpa3oBarenbHas minatgopma FOpait [caiiT]. —

URL: https://urait.ru/bcode/520212

4. Jlateimes, JI. K. TexHonorus nepeBoja : yueOHUK U npakTUKyM [uig By30B / JI. K. JlaTblimes,
H. 1O. CeBepoBa. — 4-e¢ u3n., nepepad. u gon. — Mocksa : U3narensctBo Opaiit, 2025. —
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9.2. MeToan4eckne peKOMEHIALUH 110 NMOAr0TOBKE MUCbMEHHBIX padoT

[TucemenHble pabOTHI SABISAIOTCS Kak (opmoil oOydeHus, Tak W (POPMON KOHTPOJIS
3HAHUM, yMEHUI 1 HaBBIKOB OOyyaromuxcs. Llenu BoIoIHEeHUs paboT:

— CHCTeMaTu3alys, 3aKpeIUICHHEe W YIIyOJeHHE TEOPETUYECKUX 3HAHWN M yMEHUH
IIPUMEHSTD UX JUISl pELICHHs] KOHKPETHBIX MPAaKTUYECKUX 3a/1ay;

— pa3BUTHE HABBIKOB PabOThl C TEKCTOM (AaHHOTHpPOBaHHE, pedepUpoBaHUE, JOTHKO-
CMBICIOBOM M  CpaBHMTEIbHBIH  aHANM3  TEKCTa, HANMCAHME  AHAJUTUYECKOIO U
apryMEHTHPOBAHHOI'O BUOB 3CCE);

— pa3BUTHE HABBIKOB CAMOCTOATENIBbHOM Hay4HOU paOoThl (MJIAHUPOBAHUE U MPOBEJCHUE
uccienoBaHus, paboTa ¢ HayyHOM M CHPaBOYHOM JIMTEPATypOl, UHTEPIpEeTaIHsl MOJTyYeHHbBIX
pe3yJabTaTOB, UX MPABUIBHOE U3JI0KEHHE U 0(hOPMIICHHE).

KonuuecTBo M mepedeHb KOHTPOJBHBIX PaOOT YCTaHABIMBAETCS COOTBETCTBYIOLIUMU
y4eOHbIMU IJIJAaHAMHU MO CIEIHATbHOCTH, YTBEpXKJIEHHBIMH B YueOHOM ympasienun PITYVY.
TemaTnka KOHTPOJIBHBIX paboOT pa3pabaTbiBaeTcsi MHpenoAaBaTesieM, BEAYLIUM JUCHUTUIMHY
«IHOCTpaHHBIN A3BIKY.

KoHnTponbHast paboTa npeacTaBiseT co00l MUChMEHHBIN JIEKCUKO-TPAMMATHIECKUNA TECT
Ha BONpOC (pelIeHue S3bIKOBOM 3a/ayd WM BBINOJHEHHWE KOHKPETHOTO 3aJjaHMs), KOTOPBIH
M3y4aeTcs B paMKax JUCHMIUIMHBL. CoJep)KaHue OTBETa Ha MOCTABJICHHBIM BONPOC BKIKOYAET:
[I0Ka3 CTYJEHTOM 3HaHUs TEOPUU U YMEHHUE IIPUMEHSATH 3Ty TEOPHUIO HA ITPAKTHUKE.

9.3. UnbIe MaTepHaJIbI
Bocnuranamne npodeccrnoHanbHON S3BIKOBOM JIMYHOCTH TpeAmnoiaraeT GopMupoBaHue
y CTYJIEHTOB YMEHHI M HaBBIKOB IOMCKa, 0TOOpa M aHajau3a HeoOXOAMMOH MHpopMmaimu, eé
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aJIeKBaTHOW MHTEPIIPETAlMN U KOPPEKTHOT'O M3JIOKEHHsI Ha AHIJIMICKOM sI3bIKe (YCTHOTO HIIU
MMMCBMEHHOTO).

[Ipe3eHTanus CTyIEeHUYECKUX MOKIAJOB U pedepaToB OCYIIECTBISETCS B XOJe
y4eOHBIX TMpecc-KOH(EPEeHIUM, «KPYIIbIX CTOJOB» W CEMUHAPCKUX 3aHATUH, IEIbIO
MIPOBEIECHUS KOTOPBIX SABIAETCSA PA3BUTHUE M COBEPIICHCTBOBAHUE CIIOXKHBIX YMEHUU H
HABBIKOB JIEJIOBOTO OOLIEHUS B CHUTYalMsSIX, MAaKCUMaJbHO MPUONMKEHHBIX K Oyaymie
po(heCCHOHAIBHOM e TENTbHOCTH CTYACHTOB.

Takas opranuszamnus ydeOHOTO TMpollecca MpeaycMaTpUBaeT pelieHue psjaa
KOHKPETHBIX 3a/1ay:

1) 3akperuieHHEe  HABBIKOB  KOPPEKTHOTO  JIEKCHMKO-IPaMMaTH4ecKoro  ohopMIICHHS

BBICKa3bIBAHU;

2) Bocnutanue KyJbTypbl MEKIMYHOCTHOTO OOILIEHUS;

3) ®opmupoBaHHME IOJIO)KUTEIBHOW  CAaMOOIICHKH KakK  CJEJCTBHE YCIIEUIHOTO
MCII0JIb30BaHMSI 3HAHUI B MPOIECCE HHOSA3BIYHOTO OOIIEHNUS;

4) CoBepIIEHCTBOBAaHHE YMEHHMH M HABBIKOB CaMOCTOSITEIbHON paboOThl € JUTEpaTypoit

I10 CTIENMAIIBHOCTH;

5) Pa3BuTHe yMeHMii 1 HaBBIKOB HAYYHO-HUCCIIEI0BATEIbCKOM PabOTHI.

Kpurepun onenku

- AKTYyanpbHOCTh TEMBI

- AHanu3 cUTyaluu, BelIeJIeHne pooaemM

- ITocTanoBka 3agay

- PopMyHpOBaHHE BBIBOJOB

- YpoBeHb BIaICHUS HHOCTPAHHBIM SI3BIKOM

— HOCJ’IG)IOB&TGJ'H)HOCTI) " JIOTUYHOCTH BBICKA3bIBAHUA

- YMeHue TOYHO U YETKO BBIPaKaTh MBICITh HA HHOCTPAHHOM SI3BIKE
[TuceMenHbIe PabOTHI YUEOHBIM IJIAHOM WJIM TIPOTPaMMON HE TTPEAYCMOTPEHBI.
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[Tpunoxenue 1. AHHOTAIUS
paboueii mporpaMMbl TUCITUTLIAHEI

AHHOTAIIYSA PABOYEHN MPOTPAMMBI JIJUCHUTLJINHBI

Llesblo Kypca sBIsIETCS OBJIaJ€HHE CTyIEHTaMU HEOOXOJMMBIM U JJOCTATOYHBIM YPOBHEM
MHOSI3bIYHOM KOMMYHHKAaTUBHOM KOMIETEHIIMH Ul PEIIEHUS COLUaTbHO-KOMMYHHUKATHUBHBIX
3aJjad B Pa3NIMYHbIX O00JAcTSIX MNpodecCHOHAIbHOW M Hay4dyHOHM cdep AedaTenbHOCTH,
KOMMYHHMKAIIMU B YCTHON U MUCbMEHHOM (hopMax Ha PyCCKOM M MHOCTPAHHOM SI3bIKaX, a TaKxkKe
IUIsL JalbHEeHIero caMooOpa3oBaHus, YTO MpearnoaraeT (opMHUpOBaHNE BCECTOPOHHE Pa3BUTOM
JUYHOCTH, CITIOCOOHON OTBEUaTh Ha BBHI30BBI COBPEMEHHOI'0 OOIIeCTBa U MCIOJIb30BaTh 3HAHUS,
YMEHUS M HaBBIKH, TIOJYYECHHBIE B X0/1€ O0yUYCHHUS.

OOpazoBatenbHass 1iefib MpeArnoiaraeT H3y4eHHEe MHOCTPAHHOTO S3bIKa HE Kak
JIMHTBUCTUYECKOW CHUCTEMBbI, a KaK CpEeICTBa MEXKYJIbTYPHOIO OOLICHHS M HWHCTPYMEHTA
MO3HAHUS KYJbTYpbl ONPEIEICHHON HAIlMOHAIBHON OOIIHOCTH, B TOM YHUCJIE JHUHTBOKYJIBTYPHI.
[TpuoOmieHne K »JIeMEHTaM 3TOH KyJIbTypbl paccMaTpUBaeTCsl Kak 00s3aTelbHOE YCJIOBUE
YCHEIIHbIX HEMOCPEJICTBEHHBIX M  ONOCPEJOBAHHBIX PEUYEBBIX MNPOPECCHOHAIBHBIX U
JIMYHOCTHBIX KOHTAKTOB C MPEACTABUTEISAMU TaHHOM KYJIBTYpBI.

Pa3BuBaromjas 1enab MpeanoiaraeT ydeT JUYHOCTHBIX MOTPEeOHOCTEH, MHTEPECOB H
MH/IMBUYAIbHBIX TCHXOJOTHYECKUX OCOOCHHOCTEH oO0yuyaeMbIX, oOIlee HHTEUIEKTyalbHOe
pa3BUTHE JIMYHOCTH CTY/IEHTA, OBJIAJIEHUE KM OIpeleICHHBIMU KOTHUTHUBHBIMU IpHEMaMH,
MO3BOJIAIOIIMMHU OCYIIECTBIISATh NIO3HABATENIbHY0, KOMMYHUKATUBHYIO JESTEIBHOCTD, PAa3BUTHE
CIIOCOOHOCTH K COLIMAJILHOMY B3aMMOJCHCTBHIO, dbopMupoBaHue
KOMIICHCUPYIOIINX/KOMIIEHCATOPHBIX yMEHHUH, B TOM 4HCJIE, YMEHMH YTOUYHSATH 3JIEMEHTHI
BBICKa3bIBaHUS C MOMOIIBI0 BEpOAbHBIX U HEBEPOAIbHBIX CPEJICTB OOIICHHUS, a TAKKEe YMEHUI
CaMOCOBEPILIEHCTBOBAHMSI.

Bocnurarensnas  uenb  mpeamera.  «llepeBoag mpodecCHOHANbHBIX — TEKCTOB»-
(dbopMHpOBaHKE YBAXKUTEIBHOTO OTHOIICHHS K JTyXOBHBIM U MaTepUAIbHBIM IIEHHOCTSM JIPYTHX
CTpaH ¥ HapOJI0B, COBEPIICHCTBOBAHNE HPABCTBEHHBIX KaYECTB JINYHOCTHU CTYACHTA.

3agauu JUCHUILTUHBL - GOPMUPOBAHUE Y 00YyHAIOIIHUXCS
®  COLUMOKYJIbTYPHOM KOMHIETEHLUH M TOBEIEHYECKUX CTEPEOTHIIOB, HEOOXOJUMBIX IS
YCIIEIIHOM afjanTayy BbIITyCKHUKOB Ha PhIHKE TPYAA;

® HAaBBIKOB ApryMCHTAlUHN U BCACHUS JUCKYCCHUH,

® HaBBIKAMH MHCBMEHHOTO M YCTHOTO TIEpPEeBOJa TEKCTOB MpodeccroHaIbHOM
HAIPaBJIEHHOCTH;

® HAaBBIKOB CB06OZ[HO IIOJIB30BATbCAd HHOCTpPAHHBIM  A3BIKOM JIA PCUHICHUA 3aJa4
MCKIIMYHOCTHOT'O U MCKKYJIBTYPHOI'O O6H_IeHI/I$I;

® HaBBIKOB CaMOCTOSATENIBHO INPUOOpETaTh ¢ MOMOILBIO MH(OOPMAILMOHHBIX TEXHOJIOTHH U
UCII0JIb30BaTh B IIPAKTUYECKON JESTEIbHOCTH HOBBIE 3HAHMSI U YMEHHS, B TOM YHCIIE B
00J1acTsX 3HAHWH, HETIOCPEACTBEHHO HE CBSI3aHHBIX CO CEepoil AeITeTbHOCTH;

® CrHOCOOHOCTM  COBEpLICHCTBOBaTb W  pPa3BUBaThb CBOM  MHTEIJICKTYalbHBIH U
OOIIEKYJIbTYPHBIH YPOBEHb.
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3HaTh:

METOJIMKY paboThl C/HaJ TEKCTaMHU COLMAJbHOW U  MpOoQecCHOHATbHON
HaMpaBIEHHOCTH B LIEJSIX a/IeKBaTHOW MHTEPIPETALUU IPOYMTAHHOIO MaTepHaa.

2. METOAMKH ITOUCKa, cOopa 1 00pabOTKK MH(OPMAITUU C TTOMOIIBbIO HHHOPMAITMOHHO
KOMMYHHKAITMOHHBIX TEXHOJIOTHIA;

3. aKTyaJbHBIE pOCCHiiCKHMEe U 3apyOekHble HMCTOYHUKH HWHpopMaiuu B cdepe
npodeccuoHaNbHON NeATENbHOCTH.

YMerTs:

1. WCcmonp30BaTh HAaBBIKM Pa0OTHI ¢ MHQOPMAIMCH W3 Pa3IMYHBIX HCTOYHHUKOB Ha
WHOCTPAaHHOM SI3bIKE Ul peuleHHus] OOUIeKYJIbTYpHbIX M MpodecCHOHAIBHO
3HAYUMBIX 3a]1a4;

2. TIOHMMAaTh U MPaBUJIBHO UHTEPIPETUPOBATH UCTOPUKO-KYIBTYpPHBIC SIBJICHUS CTpaH
M3y4aeMOTo sI3bIKa, pPa30UpaThCs B OOIIECTBEHHO-TIOIUTUYECKUX WHCTUTYTaX 3THX
CTpaH;

3. BBIMOJNHATH MUCHMEHHBIE W YCTHBIE IMEPEBOJBI MaTepUAIOB MPO(HeCcCHOHATBHO
3HAYUMOW HAIPaABICHHOCTH C MHOCTPAHHOTO $I3bIKA HAa PYCCKHI M C PYCCKOTO Ha
MHOCTPAHHBIN S3BIK;

4. co3maBaTh U peJaKTUPOBATH TEKCTHI OCHOBHEIX KaHPOB JICTIOBON pPEUH;

5. pemaKTHUPOBAThH TEKCTHI MPO(ECCHOHAITBHOTO U COMATBHO 3HAYUMOTO COICPKAHUS
Ha POJHOM W MHOCTPAHHOM SI3BIKaX

6. HAXOIUTh, CHUCTEMATHU3UPOBATh M 0000mAaTh WHPOPMANMIO aKAJIEMHYECKOTO M
podeccroHaNbHOTO XapaKTepa;

7. TpeAcTaBiAT, MHPOPMAIMIO HA PYCCKOM U HHOCTPAHHOM SI3BIKE C MOMOIIBIO
MH(GOPMaIIMOHHO- KOMMYHUKAIIMOHHBIX TEXHOJIOTHH.

Bnaners:

1. meroaukoil u mpueMaMu nepeBoja (peepaTuBHOTO, TOCIOBHOIO);

2. mpueMaMu peQepUpOBaHHMS ¥ AHHOTUPOBAHUS TEKCTOB MpodeccroHAIBHOM
HaIpaBJIEHHOCTH;

3. HaBBIKAMHM 110 PELEH3UPOBAHUI0 U PENAKTUPOBAHUIO COLMAIbHBIX, HAy4HO-
MOMYJISIPHBIX, HAyYHBIX, W MNyOJUIIMCTUYECKUX paldOT 1O HAIpPaBICHUIO
MOJTOTOBKH HA MHOCTPAHHOM SI3bIKE

4. HaBBIKAMHM TIOMCKA HAay4YHOH U mpodeccruoHaNbHON WHGOpPMAIUU, TOIL3YICH
pa3IMYHBIMM HCTOYHMKaMH (B TOM 4YHCIe, pecypcamMu HH(POPMAIMOHHO-
TeJIeKOMMYHUKAIIMOHHOU ceTn IHTepHeT);

5. HaBBIKAMH YCTAaHOBIIEHUS KOHTAKTOB M OPraHU3allid OOIIEHUE B COOTBETCTBHH C

MOTPEOHOCTSIMU  COBMECTHOW MPO(EeCCHOHANBHON  JIEATEIBHOCTH, HCIOIbB3YS
COBPEMEHHBIE KOMMYHHUKAIITMOHHBIE TEXHOJIOTHH.

37



	1. Лексика
	2. Грамматические дидактические единицы
	 
	I. Comment on the following quotation:
	Sanely applied advertising could remake the world. (Stuart Chase, writer 1888-1985 )
	6.3 Профессиональные базы данных и информационно-справочные системы

	1. What tools do advertisers use to attract potential customers?
	2. Does an advertisement only convey information or does it trigger emotions?
	3. What kind of emotions does advertising arouse?
	4. How does advertising link to psychology?
	Приложение 1. Аннотация рабочей программы дисциплины

